
 

 

 

 
25 July 2020 
 

 

The Manager, Listing                                                         
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street,                                                                        
MUMBAI - 400 001   
 

The Manager, Listing 
National Stock Exchange of India Ltd 
Exchange Plaza, Plot No. c/1, 
G-Block, Bandra-Kurla Complex, 
MUMBAI – 400 051 

 
Dear Sirs, 

Sub: Advertisement regarding the financial results 
 

Further to our letter dated 23 July 2020 on the outcome of the Board meeting, we enclose herewith the copy of newspaper 
advertisement with respect to financial results published today in the Business Standard and Samyuktha Karnataka 
(Kannada newspaper). 
 
We request you to kindly take the above on record as per the provisions of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015. 

 

Thanking you, 
 
Yours faithfully, 
 
For Mphasis Limited 

                                               
Subramanian Narayan 
Vice President and Company Secretary 
 
Encl: As above 
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SHALLY SETH MOHILE
Mumbai,24July

Bajaj Auto plans to reduce the number of
entry-levelmodels inthemotorcyclemar-
ketbyathirdas itseekstosharpenitsport-
folio and reduce the working capital bur-
den on its dealers, the company’s top
officials said.

“We are in the process of sharpening
our product portfolio,” Rakesh Sharma,
executive director of Bajaj Auto, told
Business Standard, adding that the move
will includereducingthenumberofoffer-
ings at least by one-third. “A very high
numberofvariantsaddtotheworkingcap-
ital burdenof thedealers,” Sharma said.

“We haven’t received any such com-
munication from the company as yet, but
if theyareconsideringthis itwill indeedbe
abigreliefasmaintainingsuchalargeSKU
(stock keeping unit) is a headache for us,”
said aBajajAutodealer.

The Pune-based company sells the
Platina and CT brands in the entry-level
(100-110cc) segment. Between the two
brands there are about a dozen variants,
whicharedifferentiatedby typeof brakes,
wheels,andstarttechnology,amongothers.

Theentry-levelorthemileagesegment
has been the stronghold ofmarket leader
Hero MotoCorp, which sells the Deluxe,
PassionandSplendormodels.

On back of new model launches and
anaggressivepricing,Bajajhasbeengain-
ing ground. Its share in the segment
increased to 15.5 per cent in financial year
2020-21 from 14.3 per cent a year ago. It
soldover110,000unitsof its twobrands in
FY20, the company saidonWednesday.

SincetheoutbreakoftheCovid-19pan-

demic, demand for cheaper motorcycles
hasgainedtractionbecauseofanaversion
topublictransport.Motorcyclessaleshave
been improving sequentially and have
reached80-85percentofpre-Covid levels
in July formost firms.

WhileHero has seen demand for such
models advance at a brisk pace in rural
India,Bajajhasseendemandrise inurban
markets, said theBajaj dealer cited above.

“We are seeing a new set of buyers
emerge. All those who never owned a
motorcycle are coming into themarket as
they donotwant to use public transport,”
he added. Meanwhile, sales of pricier
brands such as Pulsar have taken a knock

itscoretargetgroup,college-goers, remain
confined tohomes as educational institu-
tions are shut because of the pandemic.
Sales have also been impacted by the
increaseinpricesbecauseoftheshifttoBS-
VI, he added.

Meanwhile, despite thepandemic and
the weakened purchasing power, Bajaj’s
Sharmasaid there isno trendamongbuy-
ers “to downshift” or opting for cheaper
models.Wherever the overall proposition
isstrong,modelsaresellingandviceversa.
It is applicable across the segment, he
added. The share of the Pulsar brand in
company’s totalsalesroseto50percent in
Q1FY21 from40per cent a year ago.

SHINE JACOB
NewDelhi,24July

Former chairmanof theRail-
wayBoardandtwo-timechief
of Air India, Ashwani Lohani
(pictured), has joined GMR
Group’s services business as
thechiefexecutiveofficer.The
move will most likely be a
boost for the firm,as itwas in
the process of expanding its
wings in the railways sector
byshowinginterestinthepri-
vate trains project, station
redevelopment plans, and
dedicated freight corridors.

The move comes merely
19 months after he retired
from the post of chairman of
the Railway Board. Lohani’s
move is a price catch for the
company’s railways division,
consideringthefactthatitfor-
ayedintothebusinessonlyin
2013-14, by winning two Rail
VikasNigamprojects inAnd-
hra Pradesh and Uttar Prad-
esh (UP). Later in 2014-15, it
wasawardedfourkeyprojects
on the Eastern Dedicated
Freight CorridorCorporation
inUPworth~7,361 crore.

After Railways
and Air India
stints, Lohani
joins GMR

BajajAuto tocutentry-level
motorcyclemodelsbyathird
Moveaimedatsharpeningproductamidhighdemandforcheaperbikes

Hit by Covid, ITC’s PBT
dips 34% to ~3,435 cr

NREPORT CARDN

ISHITA AYAN DUTT
Kolkata,24July

A sharp decline in cigarettes, hotels,
paper and paperboard revenues
because of the nationwide lock-

down to contain the Covid-19 pandemic
dragged diversified conglomerate, ITC’s
profit before tax (PBT) 33.81 per cent to
~3,435.88crore in theJunequarter.

Revenues fromoperations sawadip of
17.21percentto~10,478.45crore.Profitafter
tax was down by 25.5 per cent to ~2,562.73
crore.Unprecedenteddisruptioninopera-
tions because of the lockdowns weighed
onperformance, thecompanysaid.

Revenuesfromcigarettesweredownby
about 29.5 per cent to ~4,330.05 crore, as
manufacturing operations resumed mid-
May. However, operations have been rap-
idlyscaledupthereaftertopre-Covidlevels
and currently all factories are operational,
ITCsaid.

Thepandemicalsoweighedheavilyon
hotel operations with revenues down to
~24.92croreduringthequartercomparedto
~411.60 crore in the same period last year.

Paperboards, paper & packaging seg-
ment'sperformancewas impactedbylow-

er offtake from end-user industries, with
revenues dropping by 32.80 per cent to
~1,026.44crore.

However, growth inexportspartlymit-
igatedtheweakdomesticdemand.Thesil-

verlining,however,wasthenon-cigarettes
FMCGbusiness.

Revenues from the segment were up
10.12percent to~3,378.84croreandprofits
upby61.54per cent.

SegmentEbitda (earningsbefore inter-
est, taxes, depreciation, and amortisation)
grewby42per cent to 257 crore,withmar-
gins expanding by 170 bps YoY, notwith-
standing the gestation costs of new cate-
gories/facilities and the incremental
operating costs due to the pandemic, ITC
said. “The branded packaged foods busi-
nessesdeliveredarobustperformancedur-
ingthequarterdrivenbyatta,noodles,bis-
cuitsandfreshdairy.Mostmajorcategories
gainedmarketshareduringthequarter,”the
companyadded.

Inthesegment,while thepersonalcare
products business recorded substantial
growth in revenue driven by demand for
hygiene products such as hand sanitizers,
handwash, antiseptic liquids and floor
cleaners in the wake of the pandemic, the
‘Engage’ range of fragrance products wit-
nessedatepidquarterbecauseofsignificant
decline indemand.Revenue fromtheagri
businesswas also up by about 3.9 per cent
drivenby tradingopportunities,mainly in
oilseedsandrice.

AbneeshRoy,executivevice-president-
institutional equities, at Edelweiss Secu-
rities, saidcigarettevolumesand foodhad
done better than expectations but overall
saleswere in line.

MEGHA MANCHANDA
NewDelhi,24July

AirtelAfricaonFridayreported
netprofit of $57million for the
June2020quarter,aidedlarge-
lybyhigherdataconsumption
andmobilewalletusage.

However, net profit slum-
ped 53.6 per cent in constant
currency (CC) terms, com-
paredto$132millionreported
for the June 2019 quarter.

The declinewas driven by
a one-off gain of $72 million
related to the expired indem-
nity to certain pre-IPO inves-
tors for the same period last
year, as well as higher
finance costs and tax
outgo.

Reportingfigures in
CC terms eliminates
theimpactofexchange
rate fluctuation on a
firm’s financial state-
ments.

Net debt for the
African arm of Bharti
Airtel stood at $3.4 billion,
down $656 million from $4.1
billion inJune2019, thanks to
aninflowof$680millionfrom
theIPOproceedsand$122mil-
lion from the cancellation of
derivatives — partially offset
by interimdividend payment
of$113million—according to
Airtel Africa’s financial state-
ments.

Revenue saw an uptick in

CC terms across all key seg-
ments. Voice revenue rose 2.2
percent,databy35.7percent,
andmobilemoneyby26.3per
cent. Overall, revenues rose 7
per cent to $851million, com-
pared to $796 million in the
June 2019 quarter — a 13 per
cent rise inCC terms.

RaghunathMandava,CEO
of Airtel Africa, said the “out-
look remains uncertain”, par-
ticularly with respect to the
“so-called potential second
wave of infections and the
actionsgovernmentswill take
in that event”.

Airtel Africa has presence
in14countries,prima-
rily in eastern, central
andwesternAfrica.

“In these unprece-
dentedtimes,wehave
worked with govern-
ments, regulators,
partners, and suppli-
ers to keep customers
and businesses con-
nected.Wefocusedon

expanding and maintaining
ournetwork toensure it could
cope with the increasing
demand,keptourdistribution
upand runningby increasing
penetrationofdigital recharge
and stock levels, and expand-
ed ourhomebroadband solu-
tions to ensure customers
could work and access enter-
tainment remotely,” said
Mandava.

AirtelAfricanet
downto$57mn

ADITI DIVEKAR
Mumbai,24July

Sajjan Jindal-led JSW Steel
reported a consolidated loss
before tax of ~643 crore in the
June 2020 quarter, in stark
contrast to a profit before tax
of ~1,770 crore in the June
2019 quarter, with the pan-
demic disrupting
operations for close to
amonth.

Consolidated rev-
enue for the period
slumped 41 per cent
year-on-year to
~11,454 crore.

“The outbreak and
subsequent measures
caused an abrupt dis-
ruptionandslowdown
in economic activity.
With significant sup-
ply chain constraints,
shortageofworkforce,andthe
objective to ensure safety
across all areas of operations,
the company scaled down
/suspended operations tow-
ards the end of March,” said
the company.

Since the end of April,
operations have gradually
revived, and facilities operat-
edat anaveragecapacityutil-
isation of 80 per cent in May
and June, it added.

Indiancrudesteelproduc-
tion fell 41.6per centYoYand
finished steel consumption

was lower by 55 per cent YoY
because of the lockdown.

While domestic demand
remained subdued during
Q1FY21, India emerged a
major steel exporter, with
shipment of 5.54million ton-
nes, implying a 3x increase
over thesameperiod lastyear.

Consolidated net loss
stood at ~582 crore,
compared to a profit
of ~1,008 crore in the
same period last year.
The bottom line
received some cush-
ioningvia taxcreditof
~61 crore, which resu-
lted in marginal con-
traction of losses.

Further, consoli-
dated earnings before
interest, tax,deprecia-
tion,andamortisation
(Ebitda) stood at

~1,341 crore,withEbitdamar-
gin at 11.4 per cent. Cons-
olidatednetdebt/equitystood
at 1.54xat theendof thequar-
ter, against 1.48x at the endof
Q4FY20, while net debt/
Ebitda stood at 5.74x, against
4.50x as of Q4FY20.

Project execution at all
locations is gradually rising
with higher workforce avail-
ability, saidJSWSteel.During
the quarter, the firm spent
~2,369 crore on capex, as part
of the total planned capex
spendof~9,000crore forFY21.

JSWSteel reports
~643-crpre-taxloss

Net profit
slumped
53.6% in
CC terms,
compared to
$132 million
reported for
the June 2019
quarter

Consolidated
revenue for
the period
slumped
41% YoY to
~11,454 cr

SLOW LANE
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inthesegment
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theworking
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REVENUES FROM OPERATIONS

THE FINANCIALS

12,657.90

10,478.46

PBT

5,191.52
June 2019

3,435.88
June 2020

Cigarettes,hotels,paper
andpaperboard
revenuesdragprofit

Source: Company

Mphasis Group
Registered Office : Bagmane World Technology Center, Marathalli Outer Ring Road,

Doddanakhundi Village, Mahadevapura, Bengaluru - 560 048.
Telephone: 91 80 6750 1000, Fax: 91 80 6695 9943,

Website: www.mphasis.com, E-mail: Investor.relations@mphasis.com

CIN: L30007KA1992PLC025294

1 Revenue from operations

2 Net profit before tax 3,765.67 15,153.80 3,535.51

3 Net profit after tax 2,751.15 11,848.37 2,646.99

4 Total comprehensive income (comprising net profit after tax and other

comprehensive income after tax) 3,141.39 12,587.43 2,735.68

5 Equity share capital 1,865.55 1,865.43 1,863.20

6 Other equity 59,611.73 56,430.56 52,426.49

7 Earnings per equity share (par value 10 per share)

Basic ( 14.75 63.57 14.21

Diluted ( 14.67 63.09 14.09

22,882.14 88,435.37 20,625.59

`

`)

`)

Particulars

Particulars

Quarter ended

30 June 2020

Quarter ended

30 June 2020

Quarter ended

30 June 2019

Quarter ended

30 June 2019

Year ended

31 March 2020

Year ended

31 March 2020

Notes:

1 The financial results have been prepared in accordance with the IndianAccounting Standards (“IndAS”) 34, Interim Financial Reporting under section 133 of the

Companies Act, 2013 read with Companies (Indian Accounting Standards) Rules, as amended. These results have been reviewed by the Audit Committee and

approved by the Board of Directors at its meeting held on 23 July 2020. The statutory auditors have expressed an unmodified audit opinion on these results.

2 Audited Financial Results of Mphasis Limited (Standalone information).

Revenue from operations

Profit before tax 2,681.97 13,876.37 2,619.91

Profit after tax 2,001.43 12,050.55 2,058.08

11,330.08 43,471.39 9,602.96

New York
23 July 2020

By Order of the Board,
Mphasis Limited

Sd/-
Nitin Rakesh
Chief Executive Officer

3 The Board of Directors in their meeting held on 13 May 2020 had proposed a final dividend of 35 per equity share for the year ended 31 March 2020.

The dividend proposed by the Board of Directors is approved by the shareholders in theAnnual General meeting held on 23 July 2020.

4 The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing

Obligations and Disclosure Requirements) Regulation, 2015. The full format of the Quarterly Financial Results is available on the Stock Exchange websites,

www.nseindia.com and www.bseindia.com and on the Company’s website www.mphasis.com.

`

Extract of Statement of Consolidated Audited Financial Results for the quarter ended 30 June 2020

Amounts in ` million except share and per share data, unless otherwise stated
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CMYK

ªÉZÀÑzÀ ¥ÁoÀ ̈ ÉÃQ®è
¸ÀA,PÀ ̧ ÀªÀiÁZÁgÀ ̈ ÉAUÀ¼ÀÆgÀÄ
RZÀÄð-ªÉZÀÑ, ¥Àæ¸ÁÛªÀ£É. 
ªÀÄAdÆgÁw, ºÀt ©qÀÄUÀqÉ K£ÀÄ 
JA§ÄzÀÄ UÉÆwÛ®èzÉ £Á£ÀÄ 13 ̈ Áj 
§eÉmï ªÀÄAr¹zÉÝÃ£É C®èªÉÃ? 
»ÃUÉAzÀÄ «¥ÀPÀë 
£ÁAiÀÄPÀ ¹zÀÝgÁªÀÄAiÀÄå 
ªÉÊzÀåQÃAiÀÄ ²PÀët 
¸ÀÄzsÁPÀgï CªÀjUÉ 
mÁAUï PÉÆnÖzÁÝgÉ.
������� ����������

¸ÀÄ¢ÝUÁg Àg ÉÆA¢UÉ 
ªÀiÁvÀ£ÁrzÀ CªÀgÀÄ, 
¸ÀÄzsÁPÀgï CªÀgÀÄ ªÀÄAwæAiÀiÁV 
JµÀÄÖ ªÀµÀð D¬ÄvÀÄ. £Á£ÀÄ ªÉÆzÀ® 
¨ÁjUÉ ªÀÄAwæAiÀiÁVzÀÄÝ AiÀiÁªÁUÀ. 
CªÀjUÉ ¸Àé®àªÁzÀgÀÆ G¥ÀPÁgÀ 
¸ÀägÀuÉ EgÀ¨ÉÃPÀÄ. £Á£ÀÄ gÁdå 
ªÀÄAwæ, ̧ ÀA¥ÀÅl zÀeÉð ªÀÄAwæ, G¥À 
ªÀÄÄRåªÀÄAwæ, ªÀÄÄRåªÀÄAwæAiÀiÁV 
C¢üPÁgÀ £ÀqÉ¹zÉÝÃ£É. 13 ¨Áj 
§eÉmï ªÀÄAr¹zÉÝÃ£É. »ÃVgÀÄªÁUÀ 
¸ÀÄzsÁPÀgï CªÀgÀÄ £À£ÀUÉÃ ¥ÁoÀ 
ºÉÃ½PÉÆlÖgÉ ºÉÃUÉ? JAzÀÄ 
�������������������
¥Àæ¸ÁÛªÀ£É, C£ÀÄªÉÆÃzÀ£É, 

w½zÀÄPÉÆ¼ÀîzÉ DgÉÆÃ¦¸À¨ÁgÀzÀÄ 
JA¢zÀÝPÉÌ ¥ÀæwQæ¬Ä¹zÀ ¹zÀÄÝ. 

����������������������������
jÃw ªÀiÁvÀ£ÁqÀÄvÁÛgÉ. G¥ÀPÁgÀ 
¸ÀägÀuÉ ªÀÄgÉvÀÄ ̈ Á¬ÄUÉ §AzÀAvÉ 
ªÀiÁvÀ£ÁqÀ¨ÁgÀzÀÄ. 

C¢üPÁgÀ §AzÀ §½PÀ J®èªÀ£ÀÆß 
ª À Äg ÉAi À Ä¨Ág Àz À Ä . 
zÁR¯ÁwUÀ¼À ªÀÄÆ®PÀ 
£Á£ÀÄ ªÀiÁvÀ£ÁrzÉÝÃ£É. 
CªÀgÀÄ K£ÁzÀgÀÆ 
zÁR¯ÉUÀ¼À£ÀÄß PÉÆnÖ 
zÁÝgÉAiÉÄÃ JAzÀÄ 
¥Àæ²ß¹zÁÝgÉ.

¹�������������� ����
¹zÀÝgÁªÀÄAiÀÄå. £Á£ÀÄ £À£Àß£ÀÄß 
��������������� ��������
ªÀiÁrPÉÆ¼ÀÄîªÀÅ¢®è. £Á£ÀÄ 
¥ÁAqÀªÀ£ÀÆ C®è, PËgÀªÀ£ÀÆ 
C®è, LAiÀiÁªÀiï ¹zÀÝgÁªÀÄAiÀÄå 
����� �������� ���������
����� �������������� �������
gÁªÀiÁAiÀÄt, ªÀÄºÁ¨sÁgÀvÀzÀ 
vÀ¼ÀºÀ¢¬ÄAzÀ §A¢ªÉ. £ÀªÀÄUÉ 
gÁdQÃAiÀÄ ºÉÃ½PÉÆqÀÄªÀÅzÀÆ 
gÁªÀiÁAiÀÄt, ªÀÄºÁ¨sÁgÀvÀªÉÃ 
JAzÀÄ «¥ÀPÀë £ÁAiÀÄPÀgÀÄ 
§tÂÚ¹zÀgÀÄ.

ªÀÄÄAUÁgÀÄ ZÀÄgÀÄPÀÄ
¨ÉAUÀ¼ÀÆgÀÄ: PÀ¼ÉzÀ ªÀÄÆgÀÄ 
¢£ÀUÀ½AzÀ zÀÄ§ð®ªÁVzÀÝ 
ªÀÄÄAUÁgÀÄ ªÀÄvÉÛ ZÀÄgÀÄPÀÄ 
�������������������������������
zÀÄ§ð®ªÁVzÉ.  UÀÄgÀÄªÁgÀ ¢AzÀ 
¨ÉAUÀ¼ÀÆgÀÄ £ÀUÀgÀ, ¨ÉAUÀ¼ÀÆgÀÄ 
UÁæªÀiÁAvÀgÀ, aPÀÌ §¼Áî¥ÀÅgÀ, 
PÉÆÃ¯ÁgÀ, gÁªÀÄ£ÀUÀgÀ, ªÉÄÊ¸ÀÆgÀÄ, 
ªÀÄAqÀå, ºÁ¸À£À, avÀæzÀÄUÀð, 
vÀÄªÀÄPÀÆgÀÄ f¯Éè ̧ ÉÃjzÀAvÉ gÁdå 
ºÀ®ªÉqÉ GvÀÛªÀÄ ªÀÄ¼ÉAiÀiÁzÀ 
ªÀgÀ¢AiÀiÁVzÉ.

03������������������������¨ÉAUÀ¼ÀÆgÀÄ
������������������������������ÛAiÀÄ
¸ÀA.PÀ. ̧ ÀªÀiÁZÁgÀ ̈ ÉAUÀ¼ÀÆgÀÄ
������������������������������������������
��������������������������������������
�������� ��������� ������������ ���������
¥ÁªÀw ªÀiÁqÀÄªÀAvÉ PÀ£ÁðlPÀ gÁdå ̄ ÉÊAVPÀ 
PÁAiÀÄðPÀvÉðAiÀÄgÀ CzsÀåAiÀÄ£À ̧ À«Äw PÀ£ÁðlPÀ 
����������������������������������������
����� ��������������� ������� �������

������������������������������������������
�������������� �������� ���������� ����
�����������������������������������������������
��������������������������������������
gÀÆ¥Á¬Ä ¨ÁQ G½¹PÉÆ¼Àî¯ÁVzÀÄÝ CzÀ£ÀÄß 
©qÀÄUÀqÉ ªÀiÁr®è JAzÀÄ CzsÀåAiÀÄ£À ¸À«Äw 

¸ÀzÀ¸Éå gÀÆ¥Á ºÁ¸À£ï zÀÆjzÁÝgÉ.
�����������������������������������������

������������������������������ ��������
������������ ����������� �������������
¨ÁQ ºÀt EµÀÄÖ ªÀµÀðUÀ¼ÁzÀgÀÆ PÉÊ¸ÉÃgÀzÉÃ 
������������������������������������
¸ÉÆÃAQ£À ªÁå¥ÀPÀvÉ ªÀÄvÀÄÛ ̄ ÁPïqË£ï ̧ ÀAPÀµÀÖzÀ 

ªÀÄzsÉå, PÉ®¸À«®èzÉÃ ºÉÆmÉÖºÉÆgÉAiÀÄÄªÀÅzÉÃ 
���������������������� �� ������������
C£ÀÄµÁ×£ÀPÁÌV C¥ÁgÀ ¥ÀæªÀiÁtzÀ ¸Á®zÀ 
ºÉÆgÉAiÀÄ£ÀÄß ºÉÆvÀÄÛPÉÆAqÀÄ ¨ÉAQAiÀÄ£ÀÄß 
������� �������������� ��������������������
EªÀjUÉ ¸ÀÄªÀiÁgÀÄ 8 ®PÀë gÀÆ. ¨ÁQ 
G½¹PÉÆArzÉ. PÀÆqÀ¯ÉÃ ¨ÁQ ºÀt ¥ÁªÀw 
������������������������ ���������������
������������������������������������������������
PÁAqÉÆÃA ºÀAa¸ÀÄªÀÅzÀÄ J®è jÃwAiÀÄ®Æè 
�����������������������������������������������
���������������������������������������������
�������� �������������������������������
������������������������������������������

 � �����������������������������

 � �����������������������������

 � �����������������������������
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