
 

 

 

 
15 May 2020 

 

The Manager, Listing                                                         
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street,                                                                        
MUMBAI - 400 001   
 

The Manager, Listing 
National Stock Exchange of India Ltd 
Exchange Plaza, Plot No. c/1, 
G-Block, Bandra-Kurla Complex, 
MUMBAI – 400 051 

 
Dear Sirs, 

Sub: Advertisement regarding the financial results 
 

Further to our letter dated 13 May 2020 on the outcome of the Board meeting, we enclose herewith the copy of 
newspaper advertisement with respect to financial results published on 15 May 2020 in the Business Standard and 
Samyuktha Karnataka (Kannada newspaper). 
 
We request you to kindly take the above on record as per the provisions of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015. 

 

Thanking you, 
 
Yours faithfully, 
 
For Mphasis Limited 

                                               
Subramanian Narayan 
Vice President and Company Secretary 
 
Encl: As above 
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~3.2-trillion vaccine...
All card holders will be covered under the
scheme by March next year, she said. Then,
she came up with a scheme to offer houses
at affordable rent for migrant workers.
Under the scheme, government-funded
houses in cities will be converted into hous-
ing complexes through private public part-
nership. Besides, the government will
incentivise manufacturing units, state gov-
ernment agencies, and others to develop
housing complexes on their land.

This was the third package and the sec-
ond in a series after the Prime Minister
announced a ~20-trillion package to help
revive the economy.

In the two successive days, the govern-
ment has announced projects of ~9.10 mil-
lion. It had earlier come up with measures
worth ~1.7 trillion for the vulnerable and
the poor. With a monetary stimulus of ~5.74
trillion, the packages announced so far were
to the tune of ~16.5 trillion. Besides migrant
workers, the cause of farmers has become
an important issue because of the rabi sea-
son’s post-harvest period.

As such, Sitharaman announced 25 mil-
lion farmers would be provided ~2 trillion
concessional credit through kisan credit
cards. Besides, the National Bank for
Agriculture and Rural Development would
provide ~30,000 crore additional emer-
gency working capital funding for margin-
al and small farmers through rural co-oper-
ative banks and regional rural banks for
this purpose in May and June.

She also announced a ~70,000-crore
boost to the housing sector through a one-
year extension of subsidised loans for
affordable houses for the middle-income

group with an annual income of ~6-18 lakh.
The step, she said, would also boost the

economy by creating demand for cement,
steel and other construction material, 
and transport. 

Lava to exit China...
Lava has been able to source 40 per cent of
the value of its components from domestic
players and hopes to increase it further. 

Even for global big players, the local con-
tent for large exporters is near the same lev-
el and the rest is imported. Lava import
components from Japan and South Korea
and does not depend only on China. 

Rai said the company had a two-
pronged strategy in the export market: Sell
under its brand name and make it for oth-
er electronics manufacturing clusters. 

The move comes at a time when those
privy to discussions between global mobile
giants and the government say that Apple
Inc could shift around 7 per cent of its pro-
duction value from China to India in the
first year of the PLI scheme. It will go up to
18 per cent in four years. 

It is expected that if the PLI scheme
takes off for global players, it could help
India grab over 7 per cent of the $369-billion
global mobile device export market by 2025
from a mere 0.5 per cent, or $2 billion, cur-
rently. Now 85 per cent of the mobile device
market is controlled by just two countries —
China and Vietnam. But the government,
under the National Electronics Policy, has
formulated a target of exporting $110 billion
of mobile phones by 2025 from India. The
PLI scheme for homegrown players does
not set any limit on the value of the phone
to be exported (it is $200 for global players)
to be eligible for the incentive. It also has a
much lower threshold of investment (~200
crore compared to ~1,000 crore in five years

for global players and also of
incremental sales annually
between ~500 crore and ~5,000
crore over five years). 

According to IDC, nearly 76.2
per cent of the domestic smart
phone market is for phones below
$200. However, the feature phone
market still constitutes more than
41.2 per cent of the total.

Tata, Adani, CESC
may join race... 
The Greater Noida operations 
are housed under Noida 
Power Company. Reliance
Infrastructure is under pressure
to repay bank loans and has put
the assets up for sale so that it can
use the proceeds to reduce its
debt. The total reported company
debt is around ~14,300 crore at
the end of March this year on a
consolidated basis, with current
liabilities of around ~31,000 crore. 

Reliance Infrastructure owns
51 per cent each in both the pow-
er distribution companies. The
rest is owned by the New Delhi
government through Delhi Power
Company. The firms were priva-
tised in 2002. A BSES Rajdhani
spokesperson declined to com-
ment on the sale process. A Tata

Power official said no such proposal was
under consideration at this stage. 

An Adani Group spokesperson said:
“The company keeps evaluating growth in
pursuit of generating long-term sustain-
able stakeholder value and the company
doesn’t comment on specific market
queries.” CESC officials were unavailable
for comment.

Bankers said the high dues owed to pow-
er generation companies and the litigation
over the Comptroller and Auditor General
audit of BRPL and BYPL may impact the
valuation. 

The valuation, they added, will depend
on the receivables of regulatory assets in
the companies’ books. Both companies
have challenged the Delhi Electricity
Regulatory Commission’s disallowance in
various courts.

The regulatory deferral account recog-
nized in BSES Rajdhani’s book of account as
on March 31, 2018 is ~8,470 crore whereas
DERC has recognized only ~3,979 crore, said
Care Ratings in a statement dated April 6.

The closing balance of ~8,430 crore as on
March 31, 2019, was still higher than that
envisaged during the last review, said CARE
Ratings, adding that the revenue gap addi-
tion is expected to increase in the year end-
ing fiscal 2020 due to increased power pur-
chase costs.  

Similarly, the regulatory deferral
account recognised in BSES Yamuna’s book
of account as on March 31, 2018 was ~8,122
crore whereas DERC has recognised only
~2,677 crore, CARE Ratings said. 

The closing balance of ~8,074 crore as on
March 31, 2019, although reduced from the
previous year’s level, was still higher than
that expected during the last review. 

The cumulative regulatory dues of both
the companies are nearly equivalent to their
annual revenues in FY20. Both BRPL and
BYPL together reported revenues of ~17,336
crore and profit before interest and taxes
(PBIT) of ~2879 crore in FY20 according to
exchange filings by Reliance Infrastructure.

Round II fiscal cost: ~10k cr
“We will immediately release ~4,500-5,000
crore to banks for the CLSS,” the official
said after the finance minister’s briefing.

The official added that while these were
the immediate fiscal costs, all the credit
schemes of Wednesday and Thursday on
which the government would be providing
guarantee might become a future liability
for the Centre.

Analysts across the board calculated the
immediate fiscal impact of Thursday’s
announcements at around ~5,000 crore.
However, there is a greater disagreement on
the fiscal impact from Wednesday’s
announcements worth ~5.9 trillion. While
Soumya Kanti Ghosh, chief economic advi-
sor, State Bank of India, pegged it at ~41,500
crore, Ranen Banerjee of PwC India esti-
mated it at slightly less than ~20,000 crore.

The official quoted above said the
Centre’s fiscal impact, not counting the
future liabilities, from Wednesday’s meas-
ures, were close to ~40,000 crore.

What all analysts agree on is that given
the Centre’s fiscal situation, it had no choice
but to announce the bulk of measures on
liquidity and credit front, while keeping its
own outlay at a minimum.
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SHALLY SETH MOHILE &
ARUNDHUTI DASGUPTA
Mumbai, 14 May

For a few years now brands
have strived to jump on to
the premium ledge, an

overused and overcrowded
positioning platform that found
favour with marketers across
categories. Be it exclusivity, per-
sonalisation, creating cult-like
communities around a brand
or wearing the herbal-natural
tag, all routes led down the pre-
mium trail. Now, as Covid-19
has thrown past behavioural
norms into a deep freeze, many
predict that the premium tag
may well be the first casualty in
the new world.

Soumya Mohanty, chief
client officer, South Asia,
Insights Division, Kantar
believes that the changes in con-
sumer behaviour will drive
brands to relook at positioning
norms. “We expect Maslow’s
hierarchy to be upended. The
discretionary items and even
within that premium items (like
high-end shoes and bags) vs dai-
ly-wear apparel will be de-pri-
oritised. The main reason for
this is the reduction in income
that is expected by almost
everyone. In the survey done by
Kantar’s Insights Division, 
we found 46 per cent saying 
that they will save more 
going up to 58 per cent among
those worried about jobs. Only
20 per cent said they will 
spend more.”

According to a study by
Nielsen, as more markets begin
to emerge from lockdowns,
there are some early signs that
consumer habits will be forever
changed. Sameer Shukla, West

market leader, South Asia,
Nielsen Global Connect, spoke
to Business Standard during the
release of the report and said
that from all the data now avail-
able (from affluent segments of
society) down-trading is an
inevitable fallout of the pan-
demic. He and several other
marketers say that the Indian
consumer is unlikely to trade
up in a hurry, once things get

back to normal.
The current crisis will hit

harder on the consumption
habits of the young, many mar-
keters predict. As Mohanty
explains, in an aspirational soci-
ety like India where a genera-
tion doesn’t even recall scarcity
or rationing, this pandemic has
been a rude wake up call, one
that will leave a lasting impact
(much like famines and wars

did on previous generations). 
Does this mean premium

brands will fade out unless they
change tracks? One needs to
read the purchase behaviour
carefully to read the trends, say
marketers.  Santosh Iyer, head of
sales and marketing at luxury
car market leader, Mercedes
Benz says that the demand for
new cars may not be as buoyant
as it was. There may be down-
trading between segments—
those considering a Mercedes
model may settle in for a top-
end variant of a Skoda or a
Skoda buyer may end up buying
a top-end Hyundai model. But
one is unlikely to opt for a
cheaper trim level within a seg-
ment. “Buyers in the luxury seg-
ment won’t compromise for a
lakh or two,” he points out. 

However given that cus-
tomers will weigh the price-val-
ue offering more closely than
before, brands will have to be
mindful of the lines that lie
between budget, premium and
luxury. According to a recent
Google report on search trends
during the pandemic, a shift in
consumerism is unfolding as
modern internet users are
becoming increasingly con-
scious of their choices and
demanding truly transparent
and timely information from
brands. 

Jatin Ahuja, founder and
managing director at Big Boy
Toyz (BBT), a multi-brand
showroom for pre-owned luxu-
ry and super luxury sports cars
says, “It’s no longer about peo-
ple opting for cheaper or pre-
mium trim levels or models, its
value for money driving buying
behaviour. If one can get a car
worth ~1 crore for ~65 lakh, in
all likelihood one will opt for the
latter,” says Ahuja. 

Brands have to listen in care-
fully to the customer’s voice, not
just watch her wallet, say market
researchers. It is time that
brands define their premium
values with greater care and
sensitivity, and as Mohanty says
many premium categories are
also experiential categories,
which need touch and feel.
Social distancing will change
that so how they communicate
what makes them differentiated
as compared to the rest of the
category, will need to change.

Remapping the
premium trail
Experts say the pandemic is changing consumer
behaviour, forcing marketers to rethink the 
differentiators between mass and premium brands 

�� Functional values are going to be more important
in a future when customers have a trust deficit.
Premium brands will need to dial up those basics,
whether engineering or craftsmanship, which
promise safety and protection

�� Stronger focus on virtual experience will be
necessary, with only fulfilment at store

�� Need to dial up societal responsibility and give
consumers a reason to feel good about themselves

�� Communicate crisply on the differences between
mass and premium values

THE NEW PREMIUM

Mphasis Group 

Doddanakhundi Village, Mahadevapura, Bengaluru - 560 048. 

Telephone: 91 80 6750 1000, Fax: 91 80 6695 9943, 

Website: www.mphasis.com, E-mail: Investor.relations@mphasis.com

Registered Office : Bagmane World Technology Center, Marathalli Outer Ring Road, 

Amounts in ` million except share and per share data, unless otherwise stated

CIN: L30007KA1992PLC025294 

Particulars
Quarter ended

31 March 2020

Quarter ended

31 March 2019

Year ended

31 March 2020

Extract of Statement of Consolidated Audited Financial Results for the quarter and year ended 31 March 2020

Consolidated Balance Sheet

ASSETS

Non - current assets

Property, plant and equipment 1,699.74 1,201.94

Capital work-in-progress 73.80 15.77

Right-of-use assets 6,236.41 -

Goodwill 21,404.74 19,584.55

Other intangible assets 794.04 910.84

Intangible assets under development 93.22 13.41

Financial assets

Investments 3,478.70 2,591.88

Trade receivables - 10.60

Loans 640.68 708.98

Other financial assets 164.71 635.08

Deferred tax assets (net) 2,157.46 813.82

Income tax assets (net) 4,882.58 5,230.88

Other assets 1,778.27 962.35

Total non-current assets 43,404.35 32,680.10

Current assets

Financial assets

Investments 9,777.80 10,700.33

Trade receivables 8,352.52 9,553.68

Unbilled receivables 9,343.02 8,933.43

Cash and cash equivalents 9,900.79 3,519.78

Bank balances other than cash and cash equivalents 1,356.24 2,896.31

Loans 1,409.11 1,256.92

Other financial assets 548.05 659.30

Other assets 3,443.03 3,510.77

Total current assets 44,130.56 41,030.52

TOTAL ASSETS 87,534.91 73,710.62

EQUITY AND LIABILITIES

EQUITY

Share capital 1,865.43 1,862.26

Other equity 56,430.56 50,635.92

Total equity 58,295.99 52,498.18

LIABILITIES

Non-current liabilities

Financial liabilities

Lease liabilities 5,844.40 -

Other financial liabilities 630.82 39.91

Employee benefit obligations 697.90 782.22

Deferred tax liabilities (net) 137.32 27.96

Income tax liabilities (net) 256.81 298.90

Other liabilities - 126.12

Total non-current liabilities 7,567.25 1,275.11

Current liabilities

Financial liabilities

Borrowings 5,712.85 5,425.92

Lease liabilities 1,396.60 -

Trade payables

- outstanding dues to micro and small enterprises 5.07 4.87

- outstanding dues to creditors other than micro and small enterprises 6,661.74 7,845.56 

Other financial liabilities 4,162.71 2,785.42

Employee benefit obligations 720.46 642.79

Provisions 68.30 83.23

Income tax liabilities (net) 566.65 1,365.71

Other liabilities 2,377.29 1,783.83

Total current liabilities 21,671.67 19,937.33

TOTAL  EQUITY AND LIABILITIES 87,534.91 73,710.62

As at  31 March 2020 As at 31 March 2019

Particulars
Quarter ended

31 March 2020

Quarter ended

31 March 2019

Year ended

31 March 2020

New York

13 May 2020

1

2 Net profit before tax 4,149.99 15,153.80 3,476.80 

3 Net profit after tax 3,532.30 11,848.37 2,661.46

4 Total comprehensive income (comprising net profit after tax and other 

comprehensive income after tax) 3,602.96 12,587.43 3,136.09

5 Equity share capital 1,865.43 1,865.43 1,862.26

6 Other equity  56,430.56  56,430.56  50,635.92 

7 Earnings per equity share (par value 10 per share) 

Basic ( 18.94  63.57 14.30

Diluted ( 18.82 63.09 14.17

Revenue from operations 

` 

`)

`)

23,461.51 88,435.37 20,249.59 

Revenue from operations 12,095.25 43,471.39 8,947.67

Profit before tax 5,495.31  13,876.37 2,438.88

Profit after tax 5,205.34  12,050.55 1,907.36

Notes:

1

2 Audited Financial Results of Mphasis Limited (Standalone information).

The financial results have been prepared in accordance with the Indian Accounting Standards ('Ind AS') prescribed under section 133 of 

the Companies Act, 2013 read with Companies (Indian Accounting Standards) Rules, as amended. These results have been reviewed by the Audit 

Committee and approved by the Board of Directors at its meeting held on 13 May 2020. The statutory auditors have expressed an unmodified audit 

opinion on these results.

3 The Group has adopted Ind AS 116, effective annual reporting period beginning from 1 April 2019 using the modified retrospective method, with the 

cumulative effect of initially applying the Standard, recognised on the date of initial application (1 April 2019). Accordingly, the Group has not restated 

comparative information, instead, the cumulative effect of initially applying this standard has been recognised as an adjustment to the opening balance 

of retained earnings as on 1 April 2019.

4 The Board of Directors, in its meeting held on 27 May 2019 had proposed the final dividend of 27 per share for the year ended 31 March 2019. 

The dividend proposed by the Board of Directors was approved by the shareholders in the Annual General meeting held on 25 July 2019 and has been 

paid during the quarter ended 30 September 2019. 

5 The Board of Directors in their meeting held on 13 May 2020 have proposed a final dividend of 35 per equity share for the year ended 31 March 2020 

which is subject to the approval of shareholders at the ensuing Annual General Meeting and if approved, would result in a cash outflow of approximately 

6,528.75.

6 The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing 

Obligations and Disclosure Requirements) Regulation, 2015. The full format of the Quarterly Financial Results is available on the Stock Exchange 

websites, www.nseindia.com and www.bseindia.com and on the Company’s website www.mphasis.com.

`

`

`

By Order of the Board,

Mphasis Limited 

          Sd/-

Nitin Rakesh

Chief Executive Officer

CIN: L28920MH1919PLC000567

Tender Enquiry No.     Work Description     Estimated       Tender         Last date and time  
              Cost/EMD    Participation  for Payment of Tender  
                 (Rs.)           Fee (Rs.)     Participation Fee

TPC/ENGG/ENQ    Supply of Network       7.87 Cr /
017/20-21    Equipment at Odisha   13.80 Lacs   Rs. 5000        29.05.2020 1500 Hrs   
TPC/ENGG/ENQ/   Rate Contract for
018/20-21                Door to Door               26.75 Cr / 

   Payment Collection      6.02 Lacs     Rs. 5000        29.05.2020 1500 Hrs
TPC/ENGG/ENQ/   Rate Contract for
019/20-21                AMC  of  Battery  Bank    1.33 Cr /

and  Battery  Chargers    3.32 Lacs       Rs. 5000          29.05.2020 1500 Hrs
for  various  substati
ons  at  Odisha. 

For detailed tender , please visit Tender section on website https://www.tatapower.com

Interested bidders to submit Tender Participation Fee and Authorization Letter before Last 
date and time as indicated above, after which link from Tata Power E-Tender system will be 
shared for further communication & bid submission. Please note that all future 
correspondence regarding the tender, bid submission, bid submission date extension etc will 
happen only through Tata Power E-Tender system. Also all future corrigendum's if any, to the 
said tender will be informed on Tender section on website  h�ps://www.tatapower.com
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gÁªÀÄ£ÀUÀgÀ
UÁæªÀiÁAvÀgÀ ±ÀÄPÀæªÁgÀ, 15, ªÉÄÃ, 2020,

CMYK

¸ÀA.PÀ. ̧ ÀªÀiÁZÁgÀ gÁªÀÄ£ÀUÀgÀ
©qÀ¢ mË£ï²¥ïUÉ UÀÄgÀÄw À̧ ®ànÖgÀÄªÀ 
s̈ÀÆ¥ÀæzÉÃ±ÀzÀ°è PÉLJr© s̈ÀÆ ¸Áé¢üÃ£ÀPÉÌ 

�������� ������������ ������ ��������
r.PÉ. À̧ÄgÉÃ±ï UÀÄqÀÄVzÀgÀÄ. 

vÁ®ÆQ£À ®QëöäÃ¥ÀÄgÀ UÁæªÀÄzÀ°è 
À̧Ä¢ÝUÁgÀgÉÆA¢UÉ CªÀgÀÄ ªÀiÁvÀ£Ár, 

2006gÀ°è JZï.r.PÀÄªÀiÁgÀ̧ Áé«Ä £ÉÃvÀÈvÀézÀ 
À̧«Ää±Àæ ̧ ÀgÀPÁgÀ ©qÀ¢ mË£ï²¥ïUÉ UÀÄgÀÄw¹ 

10 ¸Á«gÀ JPÀgÉ s̈ÀÆ¥ÀæzÉÃ±ÀªÀ£ÀÄß gÉqï 
eÉÆÃ£ï ªÀiÁr WÉÆÃ¶¹zÉ. F ¥ÀæzÉÃ±ÀzÀ°è 
PÉLJr© 800 JPÀgÉ ̈ sÀÆ¸Áé¢üÃ£À ªÀiÁqÀÄwÛzÉ 
JA§ «ZÁgÀ FUÀ PÉÃ½§A¢zÉ. ̈ sÀÆ ̧ Áé¢üÃ£À 

���������� ��������� ������������ ��������
�����������������������������������������

©qÀ¢ mË£ï²¥ï UÁV UÀÄgÀÄw¹gÀÄªÀ 
J¯Áè ºÀvÀÄÛ ¸Á«gÀ JPÀgÉ s̈ÀÆ«ÄAiÀÄ£ÀÄß 
PÉLJr© ªÀÄÆ®PÀ ªÀ±À¥Àr¹PÉÆAqÀÄ 
����� ������������ ������������ ����������
�����������������������������������������
CxÀªÁ MAzÀÄ ªÉÃ¼É GzÉÝÃ²vÀ 
AiÉÆÃd£ÉAiÀÄ£ÀÄß PÉÊ ©lÖ°è, PÉA¥ÀÄ 
������������� �������� �������������
�������� ��������� �������� �����-
���� ������������ ��������� �� ����������
������������ �������� ������������� �����-
jUÉ C£ÁåAiÀÄªÁUÀzÀAvÉ £ÉÆÃrPÉÆ¼Àî̈ ÉÃPÀÄ 
vÁQÃvÀÄ ªÀiÁrzÀgÀÄ.    

¨sÀÆ¸Áé¢üÃ£ÀPÉÌ�������������������è 
 ̧ ÀA¸ÀzÀ r.PÉ. ̧ ÀÄgÉÃ±ï ̧ ÀàµÀÖ£É 

�������������������������������������������������������������������
������������������������������������������������������������������
����������������������������������������������

�����������������������������������
¸ÀA.PÀ.¸ÀªÀiÁZÁgÀ zÉÃªÀ£ÀºÀ½î
�������������������������������������

�������������� ����������� �����
����������� ����������� �������
ªÀiÁqÀ¯ÁUÀÄvÀÛzÉ JAzÀÄ ±Á¸ÀPÀ J¯ï.
������������������������������

���������������������������������
�����������������������������������
vÁ®ÆQ£À ªÀÄÄdgÁ¬Ä zÉÃªÁ®AiÀÄ 
���������� ����� ������ �����

QmïUÀ¼À£ÀÄß ¸ÁAPÉÃwPÀªÁV «vÀj¹ 
§½PÀ ªÀiÁvÀ£ÁrzÀ CªÀgÀÄ, PÉÆgÉÆ£Á 
����������������������������������
������������� ���������� �������
¸ÀA¥ÁzÀ£É E®è. F ªÀÈwÛ ©lÖgÉÃ 
������ ������������ ������ ���������
�������� ������������ �������
��������������� ��������� ��������
��������� ������� ��������� �����
vÀ¯Á 5 ¸Á«gÀzÀAvÉ ªÀÄAdÆgÀÄ 

ªÀiÁqÀ¨ÉÃPÀÄ. ̈ ÉÃgÉ ̈ ÉÃgÉ ̧ ÀªÀÄÄzÁAiÀÄPÉÌ 
����������������������������������
����� ����������� ����������� �������
ªÀiÁqÀ¯ÁUÀÄvÀÛzÉ JAzÀÄ ºÉÃ½zÀgÀÄ. 

������������������������������
������� ���� ��������� ������
����������������������������������
ªÀÄvÀÄÛ G¥Á¢üªÀAvÀgÀ MPÀÆÌl 
��������������������������

vÁ®ÆPÀÄ eÉrJ¸ï CzsÀåPÀë 

���������� ��������� ������������
��������������������������������
������������������������������������
PÀÄªÀiÁgï, mË£ï eÉrJ¸ï CzsÀåPÀë 
�������������� ������ �������
��������� ����������� ���������
¸ÀAWÀzÀ CzsÀåPÀë ZÀAzÀæ±ÉÃRgÀ ¢ÃQëvï, 
UËgÀªÁzsÀåPÀë ²æÃzsÀgï ¢ÃPÀëvï, ¥ÀæzsÁ£À 
������������ ��������� �����������
¥ÀzÀä£Á¨sï ªÀÄwÛvÀgÀjzÀÝgÀÄ.

�������������������������������������������������������������������
gÀ¸ÉÛUÉ ±Á¸ÀPÀ J.ªÀÄAdÄ£Áxï ̈ sÀÆ«Ä ¥ÀÆeÉ £ÉgÀªÉj¹zÀgÀÄ. 

PÉëÃvÀæzÀ PÉ®¸À zÁR¯ÉvÉÆÃj¸À®Ä ¹zÀÞ ±Á¸ÀPÀgÀ £ÉÃgÀ £ÀÄr
     ̧ ÀA.PÀ.¸ÀªÀiÁZÁgÀ ªÀiÁUÀr
ªÀiÁUÀr «zsÁ£À ¸À¨sÁ PÉëÃvÀæzÀ°è 

��������PÉ®¸ÀUÀ¼À  zÁR¯ÉUÀ¼À£ÀÄß 
����������������������������������
¹zÀÞ JAzÀÄ  ±Á¸ÀPÀ J.ªÀÄAdÄ£Áxï 
ºÉÃ½zÁÝgÉ.

�������� ���������� �� ����
��������� ��� ����� ����� ���������
C£ÀÄzÁ£ÀzÀ°è PÁAQæÃmï gÀ¸ÉÛ ªÀÄvÀÄÛ 
ZÀgÀAr PÁªÀÄUÁjUÉ ̈ sÀÆ«Ä ¥ÀÆeÉ 
£ÉgÀªÉÃj¹ ªÀiÁvÀ£ÁrzÀ CªÀgÀÄ, .  
�������������������������������
�����������������������������������
PÁ®  ±Á¸ÀPÀgÁVzÀÝªÀgÀÄ  ºÉÆÃgÁl 
ªÀiÁqÀ°  C¨sÀåAvÀgÀ«®è JAzÀgÀÄ. 
. PÀÆ° ªÀiÁqÉÆÃ PÀÄlÄA§¢AzÀ 

£Á£ÀÄ §A¢zÉÝÃ£É,  F PÉëÃvÀæzÀ d£ÀvÉ 
£À£Àß£ÀÄß ±Á¸ÀPÀgÁV ªÀiÁrzÁÝgÉ, 
�����������������������������������������
ªÀiÁvÀ£ÁqÀ¨ÁgÀzÉAzÀÄ ̈ Á®PÀÈµÀÚgÀªÀ-
���������������������������������
¥ÀPÀë¢AzÀ eÉrJ¸ï ¥ÀPÀëPÉÌ §A¢zÉÝÃ£É, 
����������� ����� �������������������
PÁAUÉæ¸ï ¥ÀPÀëzÀ°èzÁÝUÀ ¸ÀA¸ÀzÀ 
r.PÉ.¸ÀÄgÉÃ±ï gÀªÀgÀÄ ̧ ÀA¸ÀzÀgÁUÀ®Ä 
£À£Àß C½®Ä ¸ÀºÁAiÀÄ«zÉ,  
¸ÀA¸ÀzÀgÀ CªÀPÀÈ¥É £À£Àß ªÉÄÃ¯É EzÉ. 
������������������������������������
����������� ����� ������ ���������
EzÀ£ÀÄß PÀÆqÀ ¨Á®PÀÈµÀÚgÀªÀgÀÄ 
¥Àæ±Éß ªÀiÁqÀÄvÁÛgÉAzÀÄ  ¨ÉÃ¸ÀgÀ ªÀåPÀÛ 
¥Àr¹zÀgÀÄ. 

EzÉÃ ªÉÃ¼É eÉrJ¸ï gÁdå 
��������� ������������ �������
���������������������������������������
����������� ����� ����������-

JA.J£ï.ªÀÄAdÄ, £ÀgÀ¸ÉÃUËqÀ, 
eÉÊPÀÄªÀiÁgï, gÀÆ¥ÉÃ±ï PÀÄªÀiÁgï 
���������� ������� ������������
eÉÆvÉAiÀÄ°èzÀÝgÀÄ.

����������������
�������������
¸ÀA.PÀ. ̧ ÀªÀiÁZÁgÀ ºÉÆ¸ÀPÉÆÃmÉ 
vÁ®ÆQ£À F¸ÀÆÛgÀÄ ªÀÈvÀÛzÀ°è 

������� �������������� ���������
�����������������������������������-
�������������������������������
��������������������������-
���� ���������� ������ ���������
����������������������������������-
jAiÀÄ£ÀÄß vÉUÉzÀÄPÉÆAqÀÄ ºÉÆÃUÀÄwÛzÀÝ 
¸ÀªÀÄAiÀÄzÀ°è C¥ÀWÁvÀªÁV 
JqÀPÁ°£À ªÀÄÆ¼É ªÀÄÄj¢gÀÄvÀÛzÉ. 
������� ���������� ������ ����������
��������������������������������������
���� ������������ ������������
����������� �������� ��������
������������ ��������� �������
��������������������������������
������������������������������

C±ÉÆÃPÀ ºÉZï.J¸ï, ¸ÉÖÃmï 
������� ����� ���������� �����
�������������������������������
�����������������������������������
���������������������������������
PÉÆÃjzÉ.

����������������������������������������
¸ÀA.PÀ.¸ÀªÀiÁZÁgÀ CwÛ¨É¯É

�� ������������ ���������
UÀr¨sÁUÀªÁVzÀÄÝ «±ÉÃµÀ ¸ÀÆPÀëöä 
����������� ������ �����������
ºÉÆgÀgÁdå¢AzÀ §gÀÄªÀAvÀºÀ 
���������������� ��� �������� ����
PÁégÀAmÉÊ£ï AiÀiÁgÀÄ M¥ÀÄàvÁÛgÉÆÃ 
CªÀjUÉ ªÀiÁvÀæ gÁdå ¥ÀæªÉÃ²¸À®Ä 
�������� ����������������� �������
��������������������������������-
PÀÆÌ CªÀPÁ±À«®è JAzÀÄ ̈ ÉAUÀ¼ÀÆgÀÄ 
���������������������������������
vÀÄµÁgï Vj£Áxï w½¹zÀgÀÄ.

������� ��������� ��������
CwÛ¨É¯É UÀr¨sÁUÀzÀ°ègÀÄªÀ 
ZÉPï¥ÉÆÃ¸ïÖ£À°è C¢üPÁjUÀ¼À 
������������������������

���������� ������� ���������
���������� ��������� ���������
vÀ«Ä¼ÀÄ£ÁqÀÄ, ªÀÄzsÀå¥ÀæzÉÃ±ï, 
���������������������������������

��������������������������������
�����������������������������������
������������������� �������� ��������
���������������������������������
PÀqÁØAiÀÄªÁV PÀgÉzÀÄPÉÆAqÀÄ 
���������������������������������
��������������� �������� ������
��������� ��������������������

������������ ������������������
JAzÀgÀÄ.  

vÁ®ÆPÀÄ zÀAqÁ¢üPÁj 
����������������������������������
�����������������������������������
������� �������� ������ �����-
�����������������������������������
¥ÉÆ°Ã¸ÀgÀÄ ¥Á¯ÉÆÎArzÀÝgÀÄ.

�����������������������������������������������������������������-
������������������������������������������������������������������������
vÀÄµÁgï Vj£Áxï ¥Àj²Ã°¹zÀgÀÄ.

�������������������������������������������������������������������
��������������������������������

PÁqÁ£É zÁ½ ̈ Á¼ÉVqÀ £Á±À
������������������������������

������������������������������������������������������������������
��������������������������������������������������������������������
Ȩ́ÃjzÀAvÉ ¥ÀPÀÌzÀ vÉÆÃlzÀ ̧ ËvÉPÁ¬Ä ̈ É¼ÉAiÀÄ£ÀÄß £Á±À¥Àr¹ªÉ. 

���������������������������������������������������������������������
����������������������������������������������������������������������������
���������������������������������������������������������������������
�����������������������������������������������������������������������������
���������������������������������������������������������������������������
�����������������������������������������������������������������������
eÉÆvÉUÉ £ÉÆAzÀ gÉÊvÀ vÀªÀÄäAiÀÄå ªÀÄÄAzÉ £ÀªÀÄä vÉÆÃlUÀ½UÉ PÁqÁ£ÉUÀ¼ÀÄ 
��������������������������������������������������������������

���������������������
�������

¸ÀA.PÀ. À̧ªÀiÁZÁgÀ £É®ªÀÄAUÀ®
PÉÆgÉÆ£Á À̧A§AzsÀªÁV vÁ®ÆèQ£À 

UÀr s̈ÁUÀzÀ zÉÆqÀØ§¼Áî¥ÀÄgÀ vÁ®ÆèQ£À 
ªÀÄzsÀÄgÉ ºÉÆÃ§½ ZÀ£ÁßzÉÃ« 
CUÀæºÁgÀzÀ zÁR É̄ UÁæªÀÄªÁzÀ 
UÁgÀÄrUÀgÀ¥Á¼Àå(PÉÆÃr¥Á¼Àå) UÁæªÀÄªÀ£ÀÄß 
������������������������������������
������������ ������������� ����������
������ �������� ���������������
�����������������������������������
���������������� ����������� �����
ªÀåQÛUÉ PÉÆgÉÆ£Á Ȩ́ÆÃAPÀÄ zÀÈqsÀ¥ÀnÖzÀÝ 
��������������������������������������������
�����������������������������������������
����������������������������������������
��������� ��������� ������������
ªÀÄvÀÄÛ zÀÈqsÀ¥ÀnÖ®èzÀÝjAzÀ UÁæªÀÄªÀ£ÀÄß 
������ ���������������� ������������� 
����������������������������������
ºÉÃ½zÁÝgÉ.

��������
������������

À̧A.PÀ. À̧ªÀiÁZÁgÀ £É®ªÀÄAUÀ®
vÁ®ÆèQ£À PÀ̧ À̈ Á ºÉÆÃ§½AiÀÄ 

ªÀÄÄdgÁ¬Ä zÉÃªÁ®AiÀÄUÀ¼À°è 
��������������� ����������������� ����
��������� ������������� ��������
QmïUÀ¼À£ÀÄß ºÁUÀÆ £É®ªÀÄAUÀ® mË£ï£À 
À̧«vÁ ̧ ÀªÀiÁdzÀ 100 PÀÄAlÄA§UÀ½UÉ 

�������� ������������ ����������������
������������������������������������-
j À̧̄ ÁVzÉ JAzÀÄ vÁ®ÆèPÀÄ vÀºÀ²Ã¯ÁÝgï 
��������������������������

��������������������������������������
§AzÀAvÀºÀ 3 ªÀÄA¢AiÀÄ£ÀÄß PÁégÀAmÉÊ£ï 
ªÀiÁqÀ̄ ÁVzÀÄÝ 50 ªÀÄA¢ ̈ ÉÃgÉ gÁdåzÀ 
������ ���������� ��������� ���������
������������������������������������-
jUÀ½UÉ C£ÀÄªÀÄwUÁV ̧ À°ȩ̀ À̄ ÁVzÉ. 

gÁdå £ÉÆÃqÀ̄ ï C¢üPÁjUÀ½UÉ ªÀ® Ȩ́ 
��������������������������������������������
£ÉÆÃqÀ̄ ï C¢üPÁjUÀ½AzÀ C£ÀÄªÀÄwAiÀÄ£ÀÄß 
������������������������������������������
�����������������������������������������
ºÉÃ½zÀgÀÄ.

¯ÁPïqË£ï 
G®èAWÀ£É: zÀÆgÀÄ

¸ÀA.PÀ.¸ÀªÀiÁZÁgÀ PÀ£ÀPÀ¥ÀÄgÀ 
ªÀÄÆqsÀ£ÀA©PÉUÉ M¼ÀUÁzÀ d£ÀvÉ 

��������������������������������-
j£À°è ¯ÁPïqË£ï G®èAX¹zÀ 
��������������������������������
������� ������������ ������� ���������
zÁR¯ÁVgÀÄªÀ WÀl£É PÉÆÃrºÀ½î 
�������� ����� ������������
£ÀqÉ¢zÉ. vÁ®ÆQ£À PÉÆÃrºÀ½î 
ºÉÆÃ§½ PÉÆ¼ÀUÉÆAqÀ£ÀºÀ½î 
��������� ����������������� �������
������������� ������������ �������
���������� ����������� ���������
zÁR°¹PÉÆArzÁÝgÉ. 

�������� ����������� �������-
PÀ CAvÀgÀ PÁAiÀÄÄÝPÉÆ¼ÀîzÉ, 
UÀÄA¥ÀÄUÀÄA¥ÁV d£ÀgÀÄ MAzÉqÉ 
¸ÉÃjgÀÄªÀ WÀl£ÉUÉ ̧ ÀA§A¢ü¹zÀAvÉ 
��������������������������������
�������������������������������������
PÉÆÃrºÀ½î J¸ï.L. £ÀAdÄAqÀ¸Áé«Ä, 
����������� ����������� ���������
¥Àj²Ã°¹zÀgÀÄ. 

���������������������������������������������

¸ÀA.PÀ.¸ÀªÀiÁZÁgÀ £À®ÆègÀÄ
PÉÆgÉÆ£Á ªÉÊgÀ¸ï vÀqÉUÀlÄÖªÀ 

¸À®ÄªÁV ¥Àæw UÁæªÀÄzÀ®Æè 
����������������������� ���������
�����������������������������������
PÉÆgÉÆ£Á ªÉÊgÀ¸ï vÀqÉUÀlÖ®Ä ̧ ÀºÀPÁ-
��������������� ������ ����� ��������
��������������������������

zÉÃªÀ£ÀºÀ½î vÁ®ÆPÀÄ 
����������������� �������

�������������������������������������
����������� ����������� �������
�����������������������������������
������ � ����������� ���������
������������������������������������
��������� �������� �������������
������������������������������������
������������������

������������������������������
�������� �������� ���������������

�� ���� ����������������� ��������
���������� ��������� �����������
�������� �����������������������
������������������������������������
������� ����������������� ��������
ªÀiÁqÀÄªÀAvÁUÀÄvÀÛzÉ. EzÀjAzÀ 
��������������������������������
JAzÀgÀÄ. £À®ÆègÀÄ gÉÃµÉä ̈ É¼ÉUÁgÀgÀ 
���������������������������������
ªÉAPÀmÉÃUËqÀ, ªÉÊzÀågÀÄ ºÁdjzÀÝgÀÄ. 

�����������������������������������������������������������������������������������������������������
���������������������������������������������������������
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