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Mphasis launches ‘Al Without Intelligence Is Artificial’ campaign to demystify enterprise Al

Mphasis, the global Al-led, platform-driven technology solutions provider, announces the launch of its global brand
campaign, “Al Without Intelligence Is Artificial. TM” The campaign demystifies Artificial Intelligence (Al) and brings it
to life with Mphasis’ next-generation Al platform, Mphasis NeolP™.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://mediabrief.com/mphasis-launches-ai-without-intelligence-is-artificial-campaign/
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Mphasis Launches “Al Without Intelligence Is Artificial™” Campaign - Defining Al’s role in enterprise
transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1wBw7U_gSNqKoAFwwUsvefOg0Ai41ofwq_2wLhbP_UTGcZWAqnTb_fBSHas0YnwOcja5Z7jo0INYBq-PbYId0kqJItrnTxnHXxQ0DoTDlws5obgnpRPAZzPSBrd6zgLY8zjjYmle7cQDKKMpSyLFc8IuGIr-gg5IDYwGqryWn_WldA6cqSG_4DR93ifE2KiJEdiCbZK57xV2jCpWePBE5I7jOHH9gH_nI353snSYInIqCtFMaFQy9BHXNtMy6wyc5PhBLFZdrT6jMlCt6foqmPTfXzzc0gzM_MhJOor__BS9Ik0iHWrYDGC9MRYL0oFnO/https%3A%2F%2Fclicktime.symantec.com%2F15xW7GStccVgMEaAYQfof%3Fh%3DMnkok9VHtOBnDwGDUhFGUxpv5XNsQOkYgaViuV9qGbM%3D%26u%3Dhttps%3A%2F%2Fsecure-web.cisco.com%2F1U8m0HOY7Gx2JAVF6ykUgVq0bi8FV5ZEY1VXSBHfrPubMDAb6vPKGy0fpy4hPVecB_wHU0Iv3dXzPHiyX2WthUc_5gL0l0kDqoLMXfEx2vuVGEtJFGYxYosSqAcJo68otpBmyGKbBKqOtXRlQjwA53OYTEk71FELcO5hDadQ8dUy12LyF28NxicM2mN4BlImxcTzKKD8FNAtOhuD-wmVYE9AOyG4Uhpuz4hQrT-aT9yF63kmt2ZcGa3ad0m19eOH7nS7ezp1TiwtJZ7qLtt9KnWJCRykgxmpOMC1JPpmsPjdF5QNsdRQYVyieyxoSxn42%2Fhttps%25253A%25252F%25252Fclicktime.symantec.com%25252F15xW7GStK9hLmqkbVV44T%25253Fh%25253Dn54Q-YUGGy1YsTf_-hrZ7vir_gn7dO-xiddINdBeBCc%25253D%252526u%25253Dhttps%25253A%25252F%25252Fwww.mediainfoline.com%25252Fbrand%25252Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
https://secure-web.cisco.com/1wBw7U_gSNqKoAFwwUsvefOg0Ai41ofwq_2wLhbP_UTGcZWAqnTb_fBSHas0YnwOcja5Z7jo0INYBq-PbYId0kqJItrnTxnHXxQ0DoTDlws5obgnpRPAZzPSBrd6zgLY8zjjYmle7cQDKKMpSyLFc8IuGIr-gg5IDYwGqryWn_WldA6cqSG_4DR93ifE2KiJEdiCbZK57xV2jCpWePBE5I7jOHH9gH_nI353snSYInIqCtFMaFQy9BHXNtMy6wyc5PhBLFZdrT6jMlCt6foqmPTfXzzc0gzM_MhJOor__BS9Ik0iHWrYDGC9MRYL0oFnO/https%3A%2F%2Fclicktime.symantec.com%2F15xW7GStccVgMEaAYQfof%3Fh%3DMnkok9VHtOBnDwGDUhFGUxpv5XNsQOkYgaViuV9qGbM%3D%26u%3Dhttps%3A%2F%2Fsecure-web.cisco.com%2F1U8m0HOY7Gx2JAVF6ykUgVq0bi8FV5ZEY1VXSBHfrPubMDAb6vPKGy0fpy4hPVecB_wHU0Iv3dXzPHiyX2WthUc_5gL0l0kDqoLMXfEx2vuVGEtJFGYxYosSqAcJo68otpBmyGKbBKqOtXRlQjwA53OYTEk71FELcO5hDadQ8dUy12LyF28NxicM2mN4BlImxcTzKKD8FNAtOhuD-wmVYE9AOyG4Uhpuz4hQrT-aT9yF63kmt2ZcGa3ad0m19eOH7nS7ezp1TiwtJZ7qLtt9KnWJCRykgxmpOMC1JPpmsPjdF5QNsdRQYVyieyxoSxn42%2Fhttps%25253A%25252F%25252Fclicktime.symantec.com%25252F15xW7GStK9hLmqkbVV44T%25253Fh%25253Dn54Q-YUGGy1YsTf_-hrZ7vir_gn7dO-xiddINdBeBCc%25253D%252526u%25253Dhttps%25253A%25252F%25252Fwww.mediainfoline.com%25252Fbrand%25252Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
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When Al Gets Real: Mphasis adds meaning to machine intelligence

Artificial Intelligence may be the buzzword of the decade but Mphasis wants to remind the world that without
intelligence, it’s just artificial. With its new global campaign, Al Without Intelligence Is Artificial, the Bengaluru-
headquartered technology firm is calling out the hype and bringing focus back to context-driven, human-centred
innovation.

I " III

The campaign, which marks the global launch of Mphasis NeolP, redefines what it means to make Al “real” for
business. NeolP is a next-generation platform that combines enterprise knowledge, contextual data, and
automation into a continuous, intelligent process helping companies evolve instead of endlessly reinventing

themselves.

The global Al industry may be booming McKinsey estimates that generative Al could add up to 4.4 trillion dollars in
annual global productivity yet many companies are still struggling totranslate that promise into profit. “In a market
flooded with Al-centric solutions, Mphasis asks a critical question, what happens when intelligence is missing from
Al?” said Mphasis global chief marketing officer and head of hyperscalers & strategic partnerships Veda lyer. “True
Al must evolve with business needs. Al without context is simply not enough.”

At the heart of the new campaign is a challenge to stop viewing Al as a shiny new tool and start treating it as a
thinking partner. NeolP does just that, fusing Mphasis’ proprietary solutions with third-party technologies and
client systems tocreate an Al ecosystemthat s intelligent by design, secure by default, and scalable by nature. The
approach reduces the constant reinvestment typical of traditional digital transformation efforts.

Set to roll out across digital, social, and experiential platforms, the campaign targets decision-makers across
banking, healthcare, insurance, and hi-tech industries. The tone is provocative yet purposeful showing how
contextual intelligence, not just code, drives measurable transformation.

lyer explained that Mphasis’ approach is rooted in intelligent engineering, where Al doesn’t just automate, it
adapts, optimises, andlearns. “Our goal is to help businesses build Al systems that thinkahead systems that are not
static, but evolve continuously to drive long-term success,” she added.

Through NeolP, Mphasis is already working with leading financial institutions to modernise infrastructure, enhance
security, and future-proof operations. The results echo the core philosophy behind the campaign that Al must be
intelligent by design to create real, lasting impact.

As the world races toembrace automation, Mphasis’ message lands with timely precision: intelligence is the soul of
Al without it, all that’s left is an empty buzz.



https://secure-web.cisco.com/180X6jbxnB8hX7_rYBFDzE8Rp1m1tNkfKwauB7COpRaYp5RU9_2BiOoaGiBBNMWTHX8XLPJx_ixd382ouLd-qq3KJWfbyDg8DCA3c_DGcou6qYH-WjFXDGuk2GGD3exbKmV8VDpHUsYBRK88KUVg_lNY1B104hWeOtOZQP7sHyDysyv5Tz-vhwcTSU5uVu_P3Ffcl0pvGps9rZnBTaZ28BxJ1p-XPvN6-sAQdkqfZX826eTD6EW8yLAs8XxT-vGhy1l0A6TdvX2TxlhbUQCNHiqrneYlKMj9JpwYOY5d3QZ6CrcYUmiWJ0Zs3n5nIjTLT/https%3A%2F%2Fclicktime.symantec.com%2F15xW2SFc9zp5wHkEzrGf3%3Fh%3DZgO2TvIHUyauRw48cNR-GEU6UHYfslXJFimB00Mtmhg%3D%26u%3Dhttps%3A%2F%2Fsecure-web.cisco.com%2F1RrLz4OmiLI751iqYOSCBQV2HJPfWDUJ3T-xps2qGQgjmqmR6UsVVW0W24ueHdt7jGatLosESxpyieCwRk-8P_2VzeB2GTP6rZnlo-CsNLiqas1l-Agnh4tGzmGVJAPhaO-bLhEkSYdsASoxEB8GKwKaXhzHY-wn7g6RTo7oCeExOqMAJAjzLEWUgTnEkaQv_08q2px8YBIj8ITBFQN4ujeQ7nKS4UCy1zaGXZRWrrfmV507SPkgUNEJxB8dDnTZuPBXNymhkQiFIi8ekJUVdZx7M0TNjwyzYTb2cIiGZ3py6bcfs_n90lTIF1njcC14qX8pHE-DUkCPTaN4CBYaaNw%2Fhttps%25253A%25252F%25252Fclicktime.symantec.com%25252F15xVcHHBZTbnJAo4E8fAj%25253Fh%25253DiUEjSGvBxoPb5f6cB9kGmWkeP-uYklXaRx_BcISqpG8%25253D%252526u%25253Dhttps%25253A%25252F%25252Findiantelevision.com%25252Ftechnology%25252Fsoftware%25252Fapplications%25252Fwhen-ai-gets-real-mphasis-adds-meaning-to-machine-intelligence-251105
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Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without



https://secure-web.cisco.com/1JQFGCo3Qk3kP_JNxtPTF8YOKZSeQmLPWGERaqK-NlO0eIMkJKFSr4ipHUTmRQx5aiAEIbkNogUFpFeMXmu3a8uoDyRmZPZvkalokfa0FzqQ2mY6mLNnIJDnWsy7qGq5eKxZSOHQjChVgZcXqkqT8ToFEsIrHYxmHkwX4wjPZfcapoRb7onKvsHAG-vQGi_GnSVU2_3T3uW_ghRr2RSzI4wBhuxVo_mB-pGfAkxlJuIUWNUkdT2o1zceQSCbcEpQ1pvrLJ3fDoO9KDA8VCYYF0krvQhI-K_Kdqd3N5zral5DPjXwp967_7M56vjAGIMZ1/https%3A%2F%2Fclicktime.symantec.com%2F15xVXT5uQJiXTcnhjVsmK%3Fh%3De84Mmggd1d1buoeYUh5koka7mL7Y2xFqBKNz_Rzv6L8%3D%26u%3Dhttps%3A%2F%2Ffinance.yahoo.com%2Fnews%2Fmphasis-launches-ai-without-intelligence-120000095.html
https://secure-web.cisco.com/1JQFGCo3Qk3kP_JNxtPTF8YOKZSeQmLPWGERaqK-NlO0eIMkJKFSr4ipHUTmRQx5aiAEIbkNogUFpFeMXmu3a8uoDyRmZPZvkalokfa0FzqQ2mY6mLNnIJDnWsy7qGq5eKxZSOHQjChVgZcXqkqT8ToFEsIrHYxmHkwX4wjPZfcapoRb7onKvsHAG-vQGi_GnSVU2_3T3uW_ghRr2RSzI4wBhuxVo_mB-pGfAkxlJuIUWNUkdT2o1zceQSCbcEpQ1pvrLJ3fDoO9KDA8VCYYF0krvQhI-K_Kdqd3N5zral5DPjXwp967_7M56vjAGIMZ1/https%3A%2F%2Fclicktime.symantec.com%2F15xVXT5uQJiXTcnhjVsmK%3Fh%3De84Mmggd1d1buoeYUh5koka7mL7Y2xFqBKNz_Rzv6L8%3D%26u%3Dhttps%3A%2F%2Ffinance.yahoo.com%2Fnews%2Fmphasis-launches-ai-without-intelligence-120000095.html

Intelligence Is Artificial,” that true transformation happens when Al is
intelligent by design and delivers real, lasting impact.

{) Mphasis

The Next Applied




{) Mphasis

The Next Applied

Passionate in Marketing

Mphasis Launches “Al Without Intelligence Is ArtificiaTM” Campaignh defining Al’s Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales —APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1UkcC0-OrDMekxLz-SIVmEs96mcKJTnQoSVuPyuTVMciDTpzTvF9Ujl9VoHtPPCCMYqNIp3iQINqViIP9r-RyDvRtBLiKaOpXsSPELrnFYze2y-5pHda_n44j1EIxDmOZLe_7CIw5M-d7WaY-KhcUJL2MHNBS3vYJ9gBwuxG-mI-c5ih6Fzq1HtVtxCr4iAsrstEk1iXbUjRn-nGrxXd3PPQxy3MkGdtK_NXHhuDdOCm8Cx4cfgcttwQlCXKWS3Cou2SfPqAdVVANz2DcRw1mGtfnDsaSNPFLvnY9OtIst-HIvhgh_PbURUoDjk_cxVGG/https%3A%2F%2Fclicktime.symantec.com%2F15xWSbE2T5E411srieGQ9%3Fh%3DV-OylXCPVvCHbtLB6S5EJhEey451tVVfJ8fub_sgKRw%3D%26u%3Dhttps%3A%2F%2Fwww.passionateinmarketing.com%2Fmphasis-launches-ai-without-intelligence-is-artificialtm-campaign-defining-ais-role-in-enterprise-transformation%2F%2523google_vignette
https://secure-web.cisco.com/1UkcC0-OrDMekxLz-SIVmEs96mcKJTnQoSVuPyuTVMciDTpzTvF9Ujl9VoHtPPCCMYqNIp3iQINqViIP9r-RyDvRtBLiKaOpXsSPELrnFYze2y-5pHda_n44j1EIxDmOZLe_7CIw5M-d7WaY-KhcUJL2MHNBS3vYJ9gBwuxG-mI-c5ih6Fzq1HtVtxCr4iAsrstEk1iXbUjRn-nGrxXd3PPQxy3MkGdtK_NXHhuDdOCm8Cx4cfgcttwQlCXKWS3Cou2SfPqAdVVANz2DcRw1mGtfnDsaSNPFLvnY9OtIst-HIvhgh_PbURUoDjk_cxVGG/https%3A%2F%2Fclicktime.symantec.com%2F15xWSbE2T5E411srieGQ9%3Fh%3DV-OylXCPVvCHbtLB6S5EJhEey451tVVfJ8fub_sgKRw%3D%26u%3Dhttps%3A%2F%2Fwww.passionateinmarketing.com%2Fmphasis-launches-ai-without-intelligence-is-artificialtm-campaign-defining-ais-role-in-enterprise-transformation%2F%2523google_vignette
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Mphasis Launches “Al Without Intelligence Is Artificial™” Campaign defining Al’s Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales —APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1QYqcobQ657c2ysMdSApxoQbWTxrxaHL9CIXYK1Begi9DTyUklT9ChdOClK9bKNgz0PiUCvHvyD8De5QiahMJnc0tdOoV1OE4vSsO4s_TfyZ78xJFHybGis9bVFC3mvlxTvTP7jwIuoWfKftt3oPIMZ5pBJ0UqeIe1M5S5s6ZSHTodEv9_es2pqnyCZWCyk6jiXzFizLuRBKLLGHEI6ddN7f-KP3pPiUprSjNPNWIKiZ0KHgmg_2ZVzhCAYyIZxlcuiNI3KREhYijOxDQbW8D663sFQ-nsXlO9CE4P_5CVGrjd-9xB22_DvWA_tYMNIgV/https%3A%2F%2Fclicktime.symantec.com%2F15xVcHHBrvQ7sZcdH4Guw%3Fh%3DRAdCYIdHdDOIt26If4i1Ki2G5Zmf_3Ctj2fQG_FNgYk%3D%26u%3Dhttps%3A%2F%2Fkonexionetwork.com%2Fbusiness-news%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation%2F
https://secure-web.cisco.com/1QYqcobQ657c2ysMdSApxoQbWTxrxaHL9CIXYK1Begi9DTyUklT9ChdOClK9bKNgz0PiUCvHvyD8De5QiahMJnc0tdOoV1OE4vSsO4s_TfyZ78xJFHybGis9bVFC3mvlxTvTP7jwIuoWfKftt3oPIMZ5pBJ0UqeIe1M5S5s6ZSHTodEv9_es2pqnyCZWCyk6jiXzFizLuRBKLLGHEI6ddN7f-KP3pPiUprSjNPNWIKiZ0KHgmg_2ZVzhCAYyIZxlcuiNI3KREhYijOxDQbW8D663sFQ-nsXlO9CE4P_5CVGrjd-9xB22_DvWA_tYMNIgV/https%3A%2F%2Fclicktime.symantec.com%2F15xVcHHBrvQ7sZcdH4Guw%3Fh%3DRAdCYIdHdDOIt26If4i1Ki2G5Zmf_3Ctj2fQG_FNgYk%3D%26u%3Dhttps%3A%2F%2Fkonexionetwork.com%2Fbusiness-news%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation%2F
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Le Lezard

Mphasis Launches "Al Without Intelligence Is Artificialtm" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales —APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1BlypUJAm-7RBw77g1U_tBJvDd6uFQBImOiMn7EmnCOjV6usxgmw8wJdrER8d0xis8ubX7w-UD7XXvso5bB0N2t_01ufdQBf1v38FhoX-xh5-ZSYDiXAnAlGNAVF_rj6bYq8IVV8KOEbW7Xb_9Zjlhx-gqGjcYYaXXACvqBxNFJs_Ba1qD7OG0pGgFUPmpCPXIXE9sq8tWJUdqozExjBCBMDElzcGUFCKm_ig1oi5e_WDuoUx-bw25DOVQROhQyuqQYMV_C9HkRmIxS2dzupzAS9Dmys7jT8Ou6-jn0bHG6dS57DKxcy8AsZ9jUGdBIcm/https%3A%2F%2Fclicktime.symantec.com%2F15xWMm2jzTYTb53wB5sFX%3Fh%3Dg_zeLWTo3qkCmbMZx16jUm6V1T9FpnkWWndB90_WeSY%3D%26u%3Dhttps%3A%2F%2Fwww.lelezard.com%2Fen%2Fnews-22003341.html
https://secure-web.cisco.com/1BlypUJAm-7RBw77g1U_tBJvDd6uFQBImOiMn7EmnCOjV6usxgmw8wJdrER8d0xis8ubX7w-UD7XXvso5bB0N2t_01ufdQBf1v38FhoX-xh5-ZSYDiXAnAlGNAVF_rj6bYq8IVV8KOEbW7Xb_9Zjlhx-gqGjcYYaXXACvqBxNFJs_Ba1qD7OG0pGgFUPmpCPXIXE9sq8tWJUdqozExjBCBMDElzcGUFCKm_ig1oi5e_WDuoUx-bw25DOVQROhQyuqQYMV_C9HkRmIxS2dzupzAS9Dmys7jT8Ou6-jn0bHG6dS57DKxcy8AsZ9jUGdBIcm/https%3A%2F%2Fclicktime.symantec.com%2F15xWMm2jzTYTb53wB5sFX%3Fh%3Dg_zeLWTo3qkCmbMZx16jUm6V1T9FpnkWWndB90_WeSY%3D%26u%3Dhttps%3A%2F%2Fwww.lelezard.com%2Fen%2Fnews-22003341.html
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IT Tech Pulse

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1eBtiVpxVmxKrsPod5TBM5ck4HAanUtogldbOybHYeBnn_6EyVMYPLn2FK4H26Wua_MTIqD032yruDYGJZekwNJ1NqSNgJV5jLJcygDeOS9_KIFEyV7b8YqZE0YZCd2HYanFRfBnEk5lM4kxwsDuELqaSmo7_FKhgezenNKpobEC8gFEUzdkX1vodafuOIrQQbJrcwamyw6FLXWG0h5ddwTOnd9VbrYhMvijNXL2uNAetKDS23-wGQkOejQfLJjI6gtKtTkNmcbzXTE4fEV6jy-8VAmP4serl5jNsCvlWqkwfXktMDhB1yow2XiaqxreL/https%3A%2F%2Fclicktime.symantec.com%2F15xs6fUfmWsy5SkfPneBh%3Fh%3Du-phYr1pBBd9RLTO2gocPfLA2IjW2bgVdYq-7NoKLtM%3D%26u%3Dhttps%3A%2F%2Fittech-pulse.com%2Flatest-it-tech-news%2F%3Frkey%253D20251105NY16245%2526filter%253D26842
https://secure-web.cisco.com/1eBtiVpxVmxKrsPod5TBM5ck4HAanUtogldbOybHYeBnn_6EyVMYPLn2FK4H26Wua_MTIqD032yruDYGJZekwNJ1NqSNgJV5jLJcygDeOS9_KIFEyV7b8YqZE0YZCd2HYanFRfBnEk5lM4kxwsDuELqaSmo7_FKhgezenNKpobEC8gFEUzdkX1vodafuOIrQQbJrcwamyw6FLXWG0h5ddwTOnd9VbrYhMvijNXL2uNAetKDS23-wGQkOejQfLJjI6gtKtTkNmcbzXTE4fEV6jy-8VAmP4serl5jNsCvlWqkwfXktMDhB1yow2XiaqxreL/https%3A%2F%2Fclicktime.symantec.com%2F15xs6fUfmWsy5SkfPneBh%3Fh%3Du-phYr1pBBd9RLTO2gocPfLA2IjW2bgVdYq-7NoKLtM%3D%26u%3Dhttps%3A%2F%2Fittech-pulse.com%2Flatest-it-tech-news%2F%3Frkey%253D20251105NY16245%2526filter%253D26842
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Morningstar

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/15Dhac5s8SsgglBwtM4iwgzS_vmn7BvKwnsIAEKLjCiNqGglteWxn3c-ifrVZwV0ST7D7ERkLgTqHtZQHUhSrEAa5dFGk4vsktB1pV3rxkRWYcl3-cE1IhmCaJJVDAWi1kejwNm8JM4sSnm5cv1zGwb_568vvJi-3SQTsyyAo-7KiThuh4rYSn-IJCJlZ797x9cLOji0Jt-EQOafALGSDR5_tzchlvC5GekknjZj0_9mh41ui3TXFaEVeC76ZB_tvUel6HKC1IXb2PWN21M9kVSZFOUOCIbbsDxVLg26He8bJiCDt5i0TgmvQopGF834u/https%3A%2F%2Fclicktime.symantec.com%2F15xsr9EDu42JnxByHpEXH%3Fh%3Dhrhha705QHm7CGtQqCTdsS7sOPIZfta1VUCJJsgLa50%3D%26u%3Dhttps%3A%2F%2Fwww.morningstar.com%2Fnews%2Fpr-newswire%2F20251105ny16245%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
https://secure-web.cisco.com/15Dhac5s8SsgglBwtM4iwgzS_vmn7BvKwnsIAEKLjCiNqGglteWxn3c-ifrVZwV0ST7D7ERkLgTqHtZQHUhSrEAa5dFGk4vsktB1pV3rxkRWYcl3-cE1IhmCaJJVDAWi1kejwNm8JM4sSnm5cv1zGwb_568vvJi-3SQTsyyAo-7KiThuh4rYSn-IJCJlZ797x9cLOji0Jt-EQOafALGSDR5_tzchlvC5GekknjZj0_9mh41ui3TXFaEVeC76ZB_tvUel6HKC1IXb2PWN21M9kVSZFOUOCIbbsDxVLg26He8bJiCDt5i0TgmvQopGF834u/https%3A%2F%2Fclicktime.symantec.com%2F15xsr9EDu42JnxByHpEXH%3Fh%3Dhrhha705QHm7CGtQqCTdsS7sOPIZfta1VUCJJsgLa50%3D%26u%3Dhttps%3A%2F%2Fwww.morningstar.com%2Fnews%2Fpr-newswire%2F20251105ny16245%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
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Barchart

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise

Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al

platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1r1wXSv5oKnhd9A6gcw54nS0-dusXsx1kNzGB5v_tkgns74wLWgvKzXcwkDk6NUF7LZ5lrxkF_kecYm8krkd5IgASb8wd9mXH7HoTYR1hf-PZscJdxQ2tI1Z5B-PXAjyBgHpCL6kt5yuiMjajF4x3XE8YwvrzVi6S9wDk7sunEUwZDVpxj7wcUGBGa4LtRiq6a5xfykHMGKD4YRyosTWDzwCx8c0oMASDScDlpsph6ZtUmroGAnicx0tN7TVyWvVlTc7lmGnZR9W8iNJPNKKrZzut5jzfOZvn9fjQv1n0ZRw5OgQpVSHOpE4SAX9yCHMF/https%3A%2F%2Fclicktime.symantec.com%2F15xsgUqeypf7y4Y8ChSE3%3Fh%3Dt3uSmhLqsJkoQgkFEAx-pdMBD_45gByFapA_pYHksEY%3D%26u%3Dhttps%3A%2F%2Fwww.barchart.com%2Fstory%2Fnews%2F35916442%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ai-s-role-in-enterprise-transformation
https://secure-web.cisco.com/1r1wXSv5oKnhd9A6gcw54nS0-dusXsx1kNzGB5v_tkgns74wLWgvKzXcwkDk6NUF7LZ5lrxkF_kecYm8krkd5IgASb8wd9mXH7HoTYR1hf-PZscJdxQ2tI1Z5B-PXAjyBgHpCL6kt5yuiMjajF4x3XE8YwvrzVi6S9wDk7sunEUwZDVpxj7wcUGBGa4LtRiq6a5xfykHMGKD4YRyosTWDzwCx8c0oMASDScDlpsph6ZtUmroGAnicx0tN7TVyWvVlTc7lmGnZR9W8iNJPNKKrZzut5jzfOZvn9fjQv1n0ZRw5OgQpVSHOpE4SAX9yCHMF/https%3A%2F%2Fclicktime.symantec.com%2F15xsgUqeypf7y4Y8ChSE3%3Fh%3Dt3uSmhLqsJkoQgkFEAx-pdMBD_45gByFapA_pYHksEY%3D%26u%3Dhttps%3A%2F%2Fwww.barchart.com%2Fstory%2Fnews%2F35916442%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ai-s-role-in-enterprise-transformation
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GuruFocus

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1EkjciGZhas9_-oRMTwpuxbLtg0yaF6HpkijItO4wgopu2CiM8uiGnllqR3Be-32h5DXThk0DYdXHDCPPu8xzbG22ia1_xRfEsVrVvhs1uq05_T15h_P5sQrRNuC7P9AgiRUOyBym0MPTRBO2jFH38wBmhWK8Xp-q8vtwn3navVz8-_VqQ3C2HstEjGJVGwkkRiZESpc6rE-j-Gds3veMGP0Zs6byKxzjeswYt4KN6SGX59Yfp0Yq7q718A9aGsKHYZpENYpHaE4hsT3A731ERkvuLPe-DhgkAWN01RvV3P-kJXvVnoSHjFi121_gGJ0x/https%3A%2F%2Fclicktime.symantec.com%2F15xsmK2wSSLiP1N3kFqNf%3Fh%3Dc59AQk2p8BEu1oK1CHuZ42t-B9tth2Q9Ghp6CggiXkM%3D%26u%3Dhttps%3A%2F%2Fwww.gurufocus.com%2Fnews%2F3186083%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
https://secure-web.cisco.com/1EkjciGZhas9_-oRMTwpuxbLtg0yaF6HpkijItO4wgopu2CiM8uiGnllqR3Be-32h5DXThk0DYdXHDCPPu8xzbG22ia1_xRfEsVrVvhs1uq05_T15h_P5sQrRNuC7P9AgiRUOyBym0MPTRBO2jFH38wBmhWK8Xp-q8vtwn3navVz8-_VqQ3C2HstEjGJVGwkkRiZESpc6rE-j-Gds3veMGP0Zs6byKxzjeswYt4KN6SGX59Yfp0Yq7q718A9aGsKHYZpENYpHaE4hsT3A731ERkvuLPe-DhgkAWN01RvV3P-kJXvVnoSHjFi121_gGJ0x/https%3A%2F%2Fclicktime.symantec.com%2F15xsmK2wSSLiP1N3kFqNf%3Fh%3Dc59AQk2p8BEu1oK1CHuZ42t-B9tth2Q9Ghp6CggiXkM%3D%26u%3Dhttps%3A%2F%2Fwww.gurufocus.com%2Fnews%2F3186083%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation
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WYV News

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1a0fNekM6DiGvzN1FJ-SVADmkCJPvcV1eyuHU2JUfmEEgExZ_mgWztJMGA95H0_sO-k_KSywcAcMb-HidJMKk4S8Gx41JuPYjlB2EYTnfxaWyite6PASG9OWoB1adEGCLEcJVAJI9ECNQQEOlvKMobt8pHzXIiubEKKhnGFf0phC4PV9tacdjJ35h-pfSzwqzCm4oUt0Vcc0mqD7AG-yH9m2-qoFHs1_ZUN-Ao-GC2TJ83KFpeJdHrpvA7xM9-RYL5ZcqhdVN873PoKvXKpZFXreMGfrfAT4Sev-HNSCOWDWLGrSxcQxCRQvEjVSlHQlJ/https%3A%2F%2Fclicktime.symantec.com%2F15xsvyRWMfhuCu1tqNdfu%3Fh%3DCefkMYUIJaiT6JP3KISZcYbACERVV0BP6YkGh__lzFk%3D%26u%3Dhttps%3A%2F%2Fwww.wvnews.com%2Fnews%2Faround_the_web%2Fpartners%2Fpr_newswire%2Fsubject%2Fcorporate_expansion%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation%2Farticle_d886f51e-2006-5633-982d-54f9623c30f3.html
https://secure-web.cisco.com/1a0fNekM6DiGvzN1FJ-SVADmkCJPvcV1eyuHU2JUfmEEgExZ_mgWztJMGA95H0_sO-k_KSywcAcMb-HidJMKk4S8Gx41JuPYjlB2EYTnfxaWyite6PASG9OWoB1adEGCLEcJVAJI9ECNQQEOlvKMobt8pHzXIiubEKKhnGFf0phC4PV9tacdjJ35h-pfSzwqzCm4oUt0Vcc0mqD7AG-yH9m2-qoFHs1_ZUN-Ao-GC2TJ83KFpeJdHrpvA7xM9-RYL5ZcqhdVN873PoKvXKpZFXreMGfrfAT4Sev-HNSCOWDWLGrSxcQxCRQvEjVSlHQlJ/https%3A%2F%2Fclicktime.symantec.com%2F15xsvyRWMfhuCu1tqNdfu%3Fh%3DCefkMYUIJaiT6JP3KISZcYbACERVV0BP6YkGh__lzFk%3D%26u%3Dhttps%3A%2F%2Fwww.wvnews.com%2Fnews%2Faround_the_web%2Fpartners%2Fpr_newswire%2Fsubject%2Fcorporate_expansion%2Fmphasis-launches-ai-without-intelligence-is-artificial-campaign-defining-ais-role-in-enterprise-transformation%2Farticle_d886f51e-2006-5633-982d-54f9623c30f3.html
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Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without



https://secure-web.cisco.com/1KYr3pK4KE9k55kpkMH-sJGgKpl4Me22uZ2xfe6BahYFr8I9aKcwMoVX5T-cgLEFwlHgViD4jwzPljvJBg2BhDJjE2IkBNblCmKGVKSXzMgA3dPJSPKoY_CHOCoIrVdZC3Y4aq9tZVrYJxkcW8fM1OSTA_Lei19PsLKcWypQ3IgI06Z21HLy3z4Z7N347rNs7Q-IRRKhxzE5AvFELd0EkLBmA7nl3Ex4ZGbmmqg2tCSvnyp8VJ6yQXw9cWupOprY1ynWddIwgP5Sf7sNrLpYnmOORn8DP7o3T9mcOzMDJxvg-RQ_jmW5mwGfu41OaJzol/https%3A%2F%2Fclicktime.symantec.com%2F15xsGKsEgkF9uLQWUuSUw%3Fh%3DUwgBe1cdRPDrnRP42ycBRfuj53zHekyiWNRCGKj-aNo%3D%26u%3Dhttps%3A%2F%2Fsmb.leaderpub.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/1KYr3pK4KE9k55kpkMH-sJGgKpl4Me22uZ2xfe6BahYFr8I9aKcwMoVX5T-cgLEFwlHgViD4jwzPljvJBg2BhDJjE2IkBNblCmKGVKSXzMgA3dPJSPKoY_CHOCoIrVdZC3Y4aq9tZVrYJxkcW8fM1OSTA_Lei19PsLKcWypQ3IgI06Z21HLy3z4Z7N347rNs7Q-IRRKhxzE5AvFELd0EkLBmA7nl3Ex4ZGbmmqg2tCSvnyp8VJ6yQXw9cWupOprY1ynWddIwgP5Sf7sNrLpYnmOORn8DP7o3T9mcOzMDJxvg-RQ_jmW5mwGfu41OaJzol/https%3A%2F%2Fclicktime.symantec.com%2F15xsGKsEgkF9uLQWUuSUw%3Fh%3DUwgBe1cdRPDrnRP42ycBRfuj53zHekyiWNRCGKj-aNo%3D%26u%3Dhttps%3A%2F%2Fsmb.leaderpub.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46

Intelligence Is Artificial,” that true transformation happens when Al is
intelligent by design and delivers real, lasting impact.
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Albert Lea Tribune

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1r_9QFTETOwtwHWvtT8nFqP2ruoc75pXTtI1k0HdN4QamnksF8g49H_snc92XoZv1W4ZqZauqnxNY9ZL3S-mvGs6iWSBPBX0SkxDuQALn1FBOqbPzXo2l4nqZ5ukcHJ5d5eM0hSckZcvRWLtI_wrHQgh32aCUhKVFs1KldOvd7GfnnI2Es91qPaP8VHOfEl7sjuouqLLEFmPIhY5DXGLqi_oBenmp5AfQFwNqL-o2XjcthR7I1Pl9q6H-AK0ubL10-FMIfwUZdYC5NNwJydLNYDI6nct1j81n_Xh8Kt3FLs9HLK6_50usQx_Ud15-Ocd2/https%3A%2F%2Fclicktime.symantec.com%2F15xsBVfxE8ZZVPaawM3LK%3Fh%3D1mPu-IZke6Jb78xded_aPJGBfCsGFSz0vv21LKYAtOk%3D%26u%3Dhttps%3A%2F%2Fsmb.albertleatribune.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/1r_9QFTETOwtwHWvtT8nFqP2ruoc75pXTtI1k0HdN4QamnksF8g49H_snc92XoZv1W4ZqZauqnxNY9ZL3S-mvGs6iWSBPBX0SkxDuQALn1FBOqbPzXo2l4nqZ5ukcHJ5d5eM0hSckZcvRWLtI_wrHQgh32aCUhKVFs1KldOvd7GfnnI2Es91qPaP8VHOfEl7sjuouqLLEFmPIhY5DXGLqi_oBenmp5AfQFwNqL-o2XjcthR7I1Pl9q6H-AK0ubL10-FMIfwUZdYC5NNwJydLNYDI6nct1j81n_Xh8Kt3FLs9HLK6_50usQx_Ud15-Ocd2/https%3A%2F%2Fclicktime.symantec.com%2F15xsBVfxE8ZZVPaawM3LK%3Fh%3D1mPu-IZke6Jb78xded_aPJGBfCsGFSz0vv21LKYAtOk%3D%26u%3Dhttps%3A%2F%2Fsmb.albertleatribune.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
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Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1OgZTJCsgW_95q8JNDXXd0y6Xqr28u-mLlksUJdSRepbPvJ0ifRg9Vi1P7mni7U5ztw5AKFLaWK2ehlKj1yHUhTdA86TvJ2QmhQHFvtftm1NQvx7WTzgTHtxaEYgdklZqe1OxddKqY9rbaeSeXpKwuasO2MtGKJdQa4JAybcD3zeSfv_-kIkOdGCnGzXCt-vOfJyV5w8WCcymGErWl3xKL2bXaevRA4vGWkaaGd1xZGWv9rQr6JwESiHxOVEnriw4fRNmSG1Ckt-1e2DxH_y7YnNMpOsHxbTFkIleCdOXNKrlV9PHX2vmwdvXt2KphMSc/https%3A%2F%2Fclicktime.symantec.com%2F15xsRzFobycLjE4Ma2EnB%3Fh%3D5IAo02yNY6Bd9g_zhTzASTUhpVtMVwT5s39_0LH2th0%3D%26u%3Dhttps%3A%2F%2Fsmb.state-journal.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/1OgZTJCsgW_95q8JNDXXd0y6Xqr28u-mLlksUJdSRepbPvJ0ifRg9Vi1P7mni7U5ztw5AKFLaWK2ehlKj1yHUhTdA86TvJ2QmhQHFvtftm1NQvx7WTzgTHtxaEYgdklZqe1OxddKqY9rbaeSeXpKwuasO2MtGKJdQa4JAybcD3zeSfv_-kIkOdGCnGzXCt-vOfJyV5w8WCcymGErWl3xKL2bXaevRA4vGWkaaGd1xZGWv9rQr6JwESiHxOVEnriw4fRNmSG1Ckt-1e2DxH_y7YnNMpOsHxbTFkIleCdOXNKrlV9PHX2vmwdvXt2KphMSc/https%3A%2F%2Fclicktime.symantec.com%2F15xsRzFobycLjE4Ma2EnB%3Fh%3D5IAo02yNY6Bd9g_zhTzASTUhpVtMVwT5s39_0LH2th0%3D%26u%3Dhttps%3A%2F%2Fsmb.state-journal.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
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Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/10h_tr-UE_01mJMCaRgF6B7dzVV1LUVSsAT1gfkIOq9meI0ud5slDdS2I30_naBwE4rO55hHaCYdgioCq7ee7XbDknYEzcBxKsm-TewWir5TR6yR-FV22b4NVrQi4WHg1ypBa01eFRY68DY9ZJOj4WwcK4LtMGznR1ydRrGc2JvQ9R7joEvQSZyDZ-UB8IOjcJbpyd4FW6qbBlLHPJxFPlo5fbNyHPbTZZMaC6jW1IkEoqVAcUuAW8KuEILJzERtlqU-cJuNzQIZ2piYAkQV6hvpmG-YCAU6Bx9lkkM90UtLc8GnLkfhHYer3Y5aU4_bR/https%3A%2F%2Fclicktime.symantec.com%2F15xrw166rHWnFZ6pJfqtT%3Fh%3DqOUdnmFHBBmadZwUo-nSydhPmnWf14Sp3cNxcGuA7jA%3D%26u%3Dhttps%3A%2F%2Fbusinesschief.com%2Fpr_newswire%3Frkey%253D20251105NY16245%2526filter%253D22716
https://secure-web.cisco.com/10h_tr-UE_01mJMCaRgF6B7dzVV1LUVSsAT1gfkIOq9meI0ud5slDdS2I30_naBwE4rO55hHaCYdgioCq7ee7XbDknYEzcBxKsm-TewWir5TR6yR-FV22b4NVrQi4WHg1ypBa01eFRY68DY9ZJOj4WwcK4LtMGznR1ydRrGc2JvQ9R7joEvQSZyDZ-UB8IOjcJbpyd4FW6qbBlLHPJxFPlo5fbNyHPbTZZMaC6jW1IkEoqVAcUuAW8KuEILJzERtlqU-cJuNzQIZ2piYAkQV6hvpmG-YCAU6Bx9lkkM90UtLc8GnLkfhHYer3Y5aU4_bR/https%3A%2F%2Fclicktime.symantec.com%2F15xrw166rHWnFZ6pJfqtT%3Fh%3DqOUdnmFHBBmadZwUo-nSydhPmnWf14Sp3cNxcGuA7jA%3D%26u%3Dhttps%3A%2F%2Fbusinesschief.com%2Fpr_newswire%3Frkey%253D20251105NY16245%2526filter%253D22716
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Salisbury Post

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/13P7uZvbe8j8e3sQaOcXinN5-2ADjDo1vvAjxivWhxZmiSTR8-py5Rr4Pk93SE4soJqcz15c0n4GJEiZsfTQd3IOmrInXwX-nRGqF_IuwKDS_L1Cj1YIHJ5nIqLejjL1YjP6V8MskyjTGdsz10J6SsEsGqEQd733Tnw8ySVo_1PNGePCy7FxDeuDkpF-ufERRuFwiH8Yse-RCj_yaAj9CT2wH_RM7PpatpsbrFlSunSij8V-alw_6s-Vpj6T1WW3bwcPZNX3tg5_GxDl8M2PvkdlHvTcY2i2eWPG4rhWrIdWIqvzMGG7GPLOYfhc_y285/https%3A%2F%2Fclicktime.symantec.com%2F15xsMA4X9MvkKHES2TqdZ%3Fh%3DR58OrWaQO_Pqo4XG4jhLFiYNLyxCDf-EIqhr_B3XajQ%3D%26u%3Dhttps%3A%2F%2Fsmb.salisburypost.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/13P7uZvbe8j8e3sQaOcXinN5-2ADjDo1vvAjxivWhxZmiSTR8-py5Rr4Pk93SE4soJqcz15c0n4GJEiZsfTQd3IOmrInXwX-nRGqF_IuwKDS_L1Cj1YIHJ5nIqLejjL1YjP6V8MskyjTGdsz10J6SsEsGqEQd733Tnw8ySVo_1PNGePCy7FxDeuDkpF-ufERRuFwiH8Yse-RCj_yaAj9CT2wH_RM7PpatpsbrFlSunSij8V-alw_6s-Vpj6T1WW3bwcPZNX3tg5_GxDl8M2PvkdlHvTcY2i2eWPG4rhWrIdWIqvzMGG7GPLOYfhc_y285/https%3A%2F%2Fclicktime.symantec.com%2F15xsMA4X9MvkKHES2TqdZ%3Fh%3DR58OrWaQO_Pqo4XG4jhLFiYNLyxCDf-EIqhr_B3XajQ%3D%26u%3Dhttps%3A%2F%2Fsmb.salisburypost.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
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Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1GLtQj4CQeRRphZGqrIITsTJY2aKeZ8itHOXfE_bYGWGTIZVsfIwaJjbPM32fOEuZBv4-TMim0vQqY4-UyoHxGGn7OGV1h0eu6cEeP_YD3NsYoRed6Xcop3MzoiAUN6HpKkFDWOLSVPb7exFjOsxwucqIk1trezOvMEqnaVVfTIF6PTo5fMaX46lBC6g1pO_2dYPT12yT0qxo4ZTNAxY2wXf5eog3Bq5IdKooLwq8TCMFwhqxBZBKtqduj1ZyJ90iYlY-DfsTAriE9zWi0ePUL7xW0YI5iWrYd1zFEVGeZp-8QrTm90Iqc6jxMBwA9C18/https%3A%2F%2Fclicktime.symantec.com%2F15xsbeeNXCyXZ7iCf935R%3Fh%3DSasQwpRDobZeaQzQHPKeHLICsUd24AEdxl1CPYULG1U%3D%26u%3Dhttps%3A%2F%2Fsmb.troymessenger.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/1GLtQj4CQeRRphZGqrIITsTJY2aKeZ8itHOXfE_bYGWGTIZVsfIwaJjbPM32fOEuZBv4-TMim0vQqY4-UyoHxGGn7OGV1h0eu6cEeP_YD3NsYoRed6Xcop3MzoiAUN6HpKkFDWOLSVPb7exFjOsxwucqIk1trezOvMEqnaVVfTIF6PTo5fMaX46lBC6g1pO_2dYPT12yT0qxo4ZTNAxY2wXf5eog3Bq5IdKooLwq8TCMFwhqxBZBKtqduj1ZyJ90iYlY-DfsTAriE9zWi0ePUL7xW0YI5iWrYd1zFEVGeZp-8QrTm90Iqc6jxMBwA9C18/https%3A%2F%2Fclicktime.symantec.com%2F15xsbeeNXCyXZ7iCf935R%3Fh%3DSasQwpRDobZeaQzQHPKeHLICsUd24AEdxl1CPYULG1U%3D%26u%3Dhttps%3A%2F%2Fsmb.troymessenger.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
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California Business Journal

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1Es_77ZYC8BKSogYTGokleikpYx3Mnc-SL-JYSgUI_Hlld5TWCiKHfMgChuuVawz1m9dmIyeVkLGcI-azJP9rWtdDlbkgkRDlVXHmktCnzj_yHqSlHTZev7IScl2LIUHCkm_y1RYNr1jXlB1-6QYhETcTTO6tD-Dm8EEIsu7tOjq46Wl2ReT2h2ITKmuCf4RoRHETUxdNpp3kDBx-EuVp1G2wnCCNlw993A7vNRkrisZ0O_wjWlZJ2HO4t6xXQDmOha_duRLBvJJa8jK9sgLRUqEFnz2DZUHBQrImYEQ-sm3XRm6N-hS3xio7_WCFxicm/https%3A%2F%2Fclicktime.symantec.com%2F15xs1qHPJuCNfVvjrEF35%3Fh%3DZkxi278333UTGiZYBXcqgJf2zwKyszxuU0MPs26E3SM%3D%26u%3Dhttps%3A%2F%2Fcalbizjournal.com%2Flatest-tech-news%2F%3Frkey%253D20251105NY16245%2526filter%253D26804
https://secure-web.cisco.com/1Es_77ZYC8BKSogYTGokleikpYx3Mnc-SL-JYSgUI_Hlld5TWCiKHfMgChuuVawz1m9dmIyeVkLGcI-azJP9rWtdDlbkgkRDlVXHmktCnzj_yHqSlHTZev7IScl2LIUHCkm_y1RYNr1jXlB1-6QYhETcTTO6tD-Dm8EEIsu7tOjq46Wl2ReT2h2ITKmuCf4RoRHETUxdNpp3kDBx-EuVp1G2wnCCNlw993A7vNRkrisZ0O_wjWlZJ2HO4t6xXQDmOha_duRLBvJJa8jK9sgLRUqEFnz2DZUHBQrImYEQ-sm3XRm6N-hS3xio7_WCFxicm/https%3A%2F%2Fclicktime.symantec.com%2F15xs1qHPJuCNfVvjrEF35%3Fh%3DZkxi278333UTGiZYBXcqgJf2zwKyszxuU0MPs26E3SM%3D%26u%3Dhttps%3A%2F%2Fcalbizjournal.com%2Flatest-tech-news%2F%3Frkey%253D20251105NY16245%2526filter%253D26804
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Washington Daily News

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automationit te into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Vedalyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales —APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without



https://secure-web.cisco.com/1xflP8txaIywQSTU4-Wf_3KW2YDJ9YEf9vDvIcmjxA8GQDZ39SVFPdCZWGFEgwvCE-yJBld_U4kQL8nrvxhhfm3Mc3WDMAFr0RgNB56TQ8Zzt4KGVuJp5qb2hXLwIADxkmnadBmmG9AG2l_3SZ_6rtQda45vv1qhhtWyBATvvJrcBo6WQOIrCQdAFFt28zkngD3OiIAMuY1GH_UM4jRiEAudR2_WWLqTETwXNawmVq7fA1ZFwivPgjzmK8wRKWj9r67wGmK-tJr3dHLPwbHf0uba8Wf7vqH7fHJlsXsQXoqr70O3W6tW1hST3of9Y-xBu/https%3A%2F%2Fclicktime.symantec.com%2F15xsWpT64bHw9AtH7advo%3Fh%3DxmqOVXrSc1c-q5VEDke4xT79p_3h91GkT8k4IFoqM9k%3D%26u%3Dhttps%3A%2F%2Fsmb.thewashingtondailynews.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46
https://secure-web.cisco.com/1xflP8txaIywQSTU4-Wf_3KW2YDJ9YEf9vDvIcmjxA8GQDZ39SVFPdCZWGFEgwvCE-yJBld_U4kQL8nrvxhhfm3Mc3WDMAFr0RgNB56TQ8Zzt4KGVuJp5qb2hXLwIADxkmnadBmmG9AG2l_3SZ_6rtQda45vv1qhhtWyBATvvJrcBo6WQOIrCQdAFFt28zkngD3OiIAMuY1GH_UM4jRiEAudR2_WWLqTETwXNawmVq7fA1ZFwivPgjzmK8wRKWj9r67wGmK-tJr3dHLPwbHf0uba8Wf7vqH7fHJlsXsQXoqr70O3W6tW1hST3of9Y-xBu/https%3A%2F%2Fclicktime.symantec.com%2F15xsWpT64bHw9AtH7advo%3Fh%3DxmqOVXrSc1c-q5VEDke4xT79p_3h91GkT8k4IFoqM9k%3D%26u%3Dhttps%3A%2F%2Fsmb.thewashingtondailynews.com%2Farticle%2FMphasis-Launches-andquotAI-Without-Intelligence-Is-Artificialtmandquot-Campaign-defining-AIs-Role-in-Enterprise-Transformation%3FstoryId%253D690b3d1e2f2f73e24ce41f46

Intelligence Is Artificial,” that true transformation happens when Al is
intelligent by design and delivers real, lasting impact.
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All Tech Magazine

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign defining Al's Role in Enterprise
Transformation

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider, today
announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. TM” The campaign
demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automationit te into one continuous, intelligent process.

It is designed to help businesses evolve and drive meaningful transformation by combining enterprise knowledge,
context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth. McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organizations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to
differentiate themselves in an oversaturated market and embrace intelligent Al solutions that deliver value at scale.
A strategic brand campaign is vital for this differentiation.

Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers & Strategic Partnerships,and Head Sales — APAC,
Mphasis said, “In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when
intelligence is missing from Al? This campaign is designed to emphasize that true Al needs to evolve with business
needs. Al without context is simply not enough. Mphasis NeolPTM transforms enterprise tech by integrating
Mphasis Al solutions, third-party technologies, and client assets into a unified platform that is intelligent by design,
secure by default, and scalable by nature, eliminating the need for continuous reinvestment in traditional
transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimize, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence Is Artificial” campaign
showcases its real-world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with financial institutions to modernize technology, enhance
security, strengthen operational controls, and support future growth, reflecting a broader industry shift toward
secure, agile, and scalable digital infrastructure. The engagement embodies the core belief behind “Al Without
Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and delivers real, lasting
impact.



https://secure-web.cisco.com/1nLUu5eB9F7xsFw6z-oNZcUxQ5vQc1J2_p8lORvN7JnfDggwFE_5jQ4SS_P111ycYAjkygGR4QH9NjyI6_W17es7f0s50evUyyMeMo8IyJa5H4KweI4e8Mmu6He8WwFh7Few4h7gq-K_xd_fwGRGp7sDbZ5U3aJRzdChPczR20uXcs12x5RzwdQKfrNBtsnLeNT_SqCls1zBu4kPA5MofBhMENF-PjpbfUnD26nHQZTs1wMPSg8lJshI9hypGZGl5HJolR6tyVbUpMQpp2-7uRx8Waq_UdpG87pduEC9ayflIz_kdZzo32k2e6LWs9sSX/https%3A%2F%2Fclicktime.symantec.com%2F15xrrAtpPfqBqcGtm7Sjq%3Fh%3DAkmUuBOLkj2Ar9as9ooP1GrKKeBh2WsIC9eh1k26708%3D%26u%3Dhttps%3A%2F%2Falltechmagazine.com%2Fpress-releases%2F%3Frkey%253D20251105NY16245%2526filter%253D25603
https://secure-web.cisco.com/1nLUu5eB9F7xsFw6z-oNZcUxQ5vQc1J2_p8lORvN7JnfDggwFE_5jQ4SS_P111ycYAjkygGR4QH9NjyI6_W17es7f0s50evUyyMeMo8IyJa5H4KweI4e8Mmu6He8WwFh7Few4h7gq-K_xd_fwGRGp7sDbZ5U3aJRzdChPczR20uXcs12x5RzwdQKfrNBtsnLeNT_SqCls1zBu4kPA5MofBhMENF-PjpbfUnD26nHQZTs1wMPSg8lJshI9hypGZGl5HJolR6tyVbUpMQpp2-7uRx8Waq_UdpG87pduEC9ayflIz_kdZzo32k2e6LWs9sSX/https%3A%2F%2Fclicktime.symantec.com%2F15xrrAtpPfqBqcGtm7Sjq%3Fh%3DAkmUuBOLkj2Ar9as9ooP1GrKKeBh2WsIC9eh1k26708%3D%26u%3Dhttps%3A%2F%2Falltechmagazine.com%2Fpress-releases%2F%3Frkey%253D20251105NY16245%2526filter%253D25603
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Mphasis Launches Campaign to Stress Importance of Truly Intelligent Al

Mphasis (BSE: 526299; NSE: MPHASIS), a global Al-led, platform-driven technology solutions provider,
has announced the launch of its global brand campaign, “Al Without Intelligence Is Artificial. ™” The campaign

demystifies the all-encompassing Artificial Intelligence (Al) and makes Al real with Mphasis’ next-generation Al
platform, Mphasis NeolP™. It is designed to help businesses evolve and drive meaningful transformation by
combining enterprise knowledge, context, and automation into one continuous, intelligent process.

The Al landscape is experiencing rapid growth — McKinsey estimates that generative Al could contribute up to $4.4
trillion in annual global productivity. However, despite widespread adoption, many organisations report minimal
impact on their bottom line (McKinsey, 2025). This paradox underscores the necessity for companies to

differentiate themselves in an oversaturated market and embrace the appropriate intelligent Al solutions that
deliver value at scale. A strategic brand campaign is vital for this differentiation.

“In a market flooded with Al-centric solutions, Mphasis asks a critical question: What happens when intelligence is
missing from Al? This campaign is designed to emphasise that true Al needs to evolve with business needs. Al
without context is simply not enough,” said Veda lyer, Global Chief Marketing Officer, Head of Hyperscalers &
Strategic Partnerships, and Head Sales — APAC, Mphasis. “Mphasis NeolP™ transforms enterprise tech by
integrating Mphasis Al solutions, third-party technologies, and client assets intoa unified platform that is intelligent
by design, secure by default, and scalable by nature, eliminating the need for continuous reinvestment in
traditional transformation efforts.”

The campaign goes beyond Al and automation to focus on intelligent engineering. It challenges decision-makers to
reimagine Al not as a tool, but as a contextual partner that can self-optimise, adapt, and deliver meaningful
outcomes. This will roll out across digital, social, and experiential platforms, targeting key decision-makers in
sectors like banking, healthcare, insurance, and hi-tech. The “Al Without Intelligence |s Artificial” showcases its real-

world applications and contextual intelligence driving business and IT transformation.

Mphasis strengthens its commitment to creating Al systems that continuously learn, evolve, and adapt to ensure
long-term success in an ever-changing world. Through Mphasis NeolP, Mphasis empowers businesses to embed
intelligence into every facet of their operations, guaranteeing continuous evolution and delivering measurable
value.

This approach is exemplified through Mphasis’ work with leading financial institutions to modernise technology,
enhance security, strengthen operational controls, and support future growth, reflecting a broader industry shift
toward building secure, agile, and scalable digital infrastructure. The engagement embodies the core belief
behind “Al Without Intelligence Is Artificial,” that true transformation happens when Al is intelligent by design and
delivers real, lasting impact.



https://insurance-edge.net/2025/11/07/mphasis-launches-campaign-to-stress-importance-of-truly-intelligent-ai/
http://www.bseindia.com/stock-share-price/mphasis-ltd/mphasis/526299/
https://www.nseindia.com/get-quotes/equity?symbol=MPHASIS
https://www.mckinsey.com/cn/our-insights/our-insights/beyond-the-hype-unlocking-value-from-the-ai-revolution?utm_source=chatgpt.com
https://www.linkedin.com/feed/update/urn:li:activity:7388601683272114176
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Media Brief

Mphasis launches “Al Without Intelligence Is Artificial” campaign
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Media Infoline

Mphasis Launches “Al Without Intelligence Is Artificial™”

Campaign - Defining Al’s role in enterprise transformation

November 5,
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Indian Television

When Al Gets Real: Mphasis adds meaning to machine intelligence

November 5,
2025

Yahoo! Finance

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

Passionate in Marketing

Mphasis Launches “Al Without Intelligence Is ArtificialTM”

Campaign defining Al’s Role in Enterprise Transformation

November 5,
2025

Konexio Network

Mphasis Launches “Al Without Intelligence Is Artificial™”

Campaign defining Al’s Role in Enterprise Transformation

November 5, Le Lezard Mphasis Launches "Al Without Intelligence Is Artificialtm"
2025 Campaign defining Al's Role in Enterprise Transformation
November 5, IT Tech Pulse Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

2025

defining Al's Role in Enterprise Transformation

November 5,
2025

Morning Star

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5, Barchart Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign
2025 defining Al's Role in Enterprise Transformation
November 5, Gurufocus Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign
2025 defining Al's Role in Enterprise Transformation
November 5, WV News Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

2025

defining Al's Role in Enterprise Transformation
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Leaders Publications

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

Albert Lea Tribune

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

State Journal

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

Business Chief

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

Salisbury Post

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation

November 5,
2025

Troy Messenger

Mphasis Launches "Al Without Intelligence Is Artificial™" Campaign

defining Al's Role in Enterprise Transformation
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