
Diwali is the busiest season for Indian e-commerce stores. In part 2 of the Diwali sale

analytics, powered by HyperGraf™ we analysed all Tweets for one specific retailer with

hash tags #SnapdealUltimateMonday, #DilKiDeal and #snapdealdiwalisale. Presented

here are the who, how many, what, when and why of conversations of Twitteratti during

the week 2-9 Nov 2015.
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HyperGraf is a Big Data Omni-channel Digital 360°solution. To know more about HyperGraf™ and

Mphasis NEXTlabs, visit http://www.mphasis.com/nextlabs
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